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BAXHOCTb NPEMWYM NPOAYKTOB U CEPBUCOB...

B KOTOpbIN pa3s yke B MOeMm KoyuuHre 1 8 Mactep Knaccax
3aTparneaeTcsa Tema Npemmym NPoAYKTOB U CEPBMCOB, 3aTOYEHHbIX NOA,
BEPXHWE C/I0M HaceNeHus...

M B KOTOPbIN pa3 A 40a610Cb KaK B CTEHKY, NbITafACb A0Ka3aTb, YTO
paspabomka u Npodax3a npemuym cepeucos He MosbKo
HcesilamesnbHa U cunabHonpubbinbHa, Ho u ABCOJ/IIOTHO
HEOBXO4AUMA!

OcobeHHo B TEKYLWUNX YCNOBUAX MaCCOBOro BCeNeHCKOro Kpnusmnca.

BepxHWi cnoi pbiHKa (Te camble npecnoByTble 5%) B Lenom TpaTut
6onee 45% _Bcex_ geHer. 1 B-OCHOBHOM, TO/IbKO Ha NPOAYKTbI U
CepBUCbI NPeMUyM-Knacca.

Bo-nepsbix, eciv Bbl He HauMHaeTe NPoAaBaTbh YTO-TO B NPEeMUYM
cermeHTe, To Bbl GopeTecb 3a HU3LWKe 95% pbiHKa. KoTopble TO CBOU
[EeHbIM 3KOHOMAT. B caMom /iydwiem cayyae - XoTAT nony4nTb 6onee
[lOPOroe €O CKUAKOW. B camom xyauiem - 6ecnaaTHo. A npemuym
CErMeHT PbIHKa LEHY _He CTaBUT_ B KauecTBe OnpeaenaioLero
KpuTepua BbIBopa NocTaBLiMKa. TyT UrpaloT HECKONLKO Apyrue
daKTopbl: yA06CTBO, IKOHOMUSA BPEMEHU, CUN U HEPBOB, KAYeCTBO
cepBMCca M NPOAYKTOB, 3AUTaPHOCTb (MPUHAANEKHOCTD K "KacTe"
BbICLLMX). A y3Ke noc/e BCero 3Toro - ueHa. Mpuuem He abcontoTHas
LEHa, a CKUAKU n/nuam 6oHycbl.

Bo-BTOpbIX, HaZ0 3apybuTb Ha HOCY OA4HO NpocToe npasuo: Mpu
Bbl6ope HOBOro A/a ceb6A NOCTaBLLMKa NPU BCeX OA4UHAKOBbIX (Man
NOXOXKMUX) YCNOBUAX LLeHa ABAAETCA NOACO3HATENbHLIM MEPUIOM
KauecTBa. [lpnyem eaMHCTBEHHbIM KpUTepuem. U ecam ectb BbibOp
Yero-To ANA KANEHTA NPUHUMMIMANLHO HOBOrO, @ OH B 3TOM Teme noka
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He 0c0b0 xopowo ele pasbupaeTcs, LEeHHWK Ha NPOAYKTE UK ycayre
6yaeT MHAMKAaTOPOM KakK MUHUMYM YPOBHS KayecTBa NpoayKTa.

W B-TpeTbuX, HAlTK KNNEHTA Ha NPOAYKT B 5-10 pas aopoxke HE crout
B 5-10 pa3 gopoxe. Makcumym, B ABa. A 3a4acTyto, CTONIbKO e Un
HeHamHoro 6osblwe. A NpMBbILHOCTb NPOAANKM - HA NMOPAAOK BblLLE.

Matoc, 4em BonblUe YEN0BEK NAATUT 33 KaKYHO-TO Bellb, Tem bosblue
OHa emy gopora. Tem ny4die oH K Helt byaeTt oTHocUTbCA. U uem
60/bLLE OH NAATUT 3a YCAYTy, TEM TLaTeslbHee OH byaeT cnenoBaTtb
Bawwum "akcnepTHbIM" coBeTam. MeHbLle byaeT HegoBO/IbHbIX. Bamu
6o/bLUe ByayT XBACTaTbCA BCEM CBOMM APY3bAM Y 3HAKOMBIM...

BoT nogymaiiTe U cpaBHUTE, CKONIbKO HapoAy ByAeT XBacTaTbCA TONbKO
YTO KynaeHHbIM BEHT/IM NO cpaBHEHUIO C TOW e camoli Jlazon
KannHoit? Mam ¢ 6/ywHbim 3anopoxuem. [axe, ecan Jlaga 6bina
Kyn/ieHa 3a cmewHble aeHbrn. (Tem 6onee, ecan oHa 6bina 6/y 1 6bina
KynsieHa 33 CMeLLHble AEHbIM).

Ecnu ceroaHa e Bbl He HauHeTe CO3A4aBaTb M NPOAABATb NPOAYKTbI U
CepPBUCbI 4NA NPEMUYM CEFrMEHTA Ballero pbiHKa, 3aBTPa 3TO HaYHYT
Aenatb Bawm KoHKypeHTbl. OcTasniAA Bam Becb remoppoi Npoaask 8
HWXKHWE HenpuBbIabHbIE CI0M PbIHKA.

P.S.

TONIbKO B MCKYCCTBE NPEMUYM NPOAAXK ecTb ogHO Ho: HE/Tb3A
cmewmnBatb VIP KAIMEHTOB M OCHOBHYO Maccy. [na VIP gonkeH 6biTb
oTAeNbHbIN TenedoHHbIA HoMep (KenaTenbHo NPAMOWN), ANYHbIN
MeHeKep, 3HAIOLWMI KANEHTA NO UMEHU U GaMUANN, OTAE/bHbIN BXOA,
B KNy6/Ka3mnHo (BHe oyepeam n deic KOHTPOAS), 3ape3epBUPOBaHHbIe
MmecTa, becnnaTHble KOKTENAN U 3aKYCKM, IMMY3UH K NoAbE3AY U
CYMOUYKa C NPUATHOWM BCAYMHOM B nodapok. _Kaxabli_ pas. Mpu
_Kaxkaor_ npoaaxe.

www.infobusiness2.ru
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(MpocTo nogymaiTe npo pasHuLy 6MNETOB Ha CAMONET B MEPBOM
Knacce (0co6eHHO NpY TPAHCATNAHTUYECKUX NepesieTax) U B 3KOHOM
Knacce. KnneHT gonetaet Begb TOYHO TaK¥e U3 NyHKTa A B NyHKT b. U
HUYEro B OCHOBHOM ycaiyre He meHsAeTca. HO: aHTypas, obcnyKuBaHue,
6ecnsiaTHaA BbINMBKA U OTCYTCTBME oYepeaei AenatoT nepenet
HamHoro 6o/iee NpMB/EKATE/IbHbIM AA TEX, KTO MOKET 33 HErO
3an1aTUTb B HECKONbKO pas bosblie.)

HayHWTe NnpoaaBaTb NPeMUYyM CepBUChHI. Bbl yBUAUTE, HACKOIBKO
npuaTHee cTaHeT paboTaTb. [a v Bawemy cuety B 6aHKe, A Aymato,
TOXKe ByAeT NPUATHO :)
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MHTEPECHbIE ®AKTHI...

BOOroOHKY K BbllECKa3aHHOMY, NPUBEAY HECKOIbKO MHTEPECHBIX
¢dakToB:

Bnagenbubl CO6CTBEHHbIX YaCTHbIX CAMOJIETOB B CPEAHEM UMEIOT
rogoBov foxo4 B 9.2 MUAZIMOHA J0N1aPOB.

Mx cpeaHas net worth ("ctonmocTb") npesbiwaeT cymmy B 50
MWINNOHOB.

CpegHuii Bo3pacT: 57 ner.

70% U3 HUX - MYXUUHbI.

Kaxgblvi rog, oHM TpaTAT:

- 30 TbICAY 4,0N11APOB HA BUHO U a/IKOFONb;

- 157 TbicAY 4ONNAPOB HA FOCTUHULbI;

- 107 TbiCcAY Ha cna;

- 117 TbicAY Ha oaexay;

- 248 TbICAY Ha HOBENMPHbIE N3aenuna

- 1 542 Tbicaun Ha 0byCcTPOMCTBO CBOEro Aoma (4oMoB).

MAtoC, Y HUX eCTb (KaK MUHUMYM) 2 0Ma B Pa3HbIX TOYKAX 3eMHOM0
wapa.

Bbl Bce ele XxoTUTe NpogaBaTb MOporkeHoe no 20 pybneli 3a
CTaKaHuMK? Mam Bce e HacTynuaa nopa noAymaTb U O HAaCTOALMX
OeHbrax???

www.infobusiness2.ru
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ELLE NAPY NPUMEPOB NPEMUYM OAVYKTOB...

Camblit oporoit Homep B rocTuHMLE Haxoautca B The President Wilson
Hotel 8 eHeBe. OgHa HOYb B HOMEpE JIOKC CTOMT 33 ThicAYU
AONNAPOB.

BTopoWi B cnucke - AeCATUKOMHATHbIV ntoKe The Bridge Suite B
AtnaHTrce Ha Baramax. OH cTouT 25 TbICAY 3@ HOYb. (UIMEHHO B HeM
ocTaHaBnMBancs Malikn [JKeKCOH B NepBYHO HOYb OTKPbITUA 3TOM
FOCTMHULLbI, KOTAa OH BbICTYNan Ha OTKPbITUK. Maiikay Homep Tak



http://www.hotelpwilson.com/
http://www.hotelpwilson.com/
http://www.atlantis.com/
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NMOHpPa, YTO OH Npeanaran 3a Hero okos10 20 MUIMOHOB A0NAPOB,
YTO6bI BbIKYMUTb €ro cebe, HO rOCTUHULLE NPULLINIOCL EMY OTKa3aTh :)

B AncHeeBCKUX roctuHmnLLax B OpaaHao Homep atoke ctout ot 1200 go
2100 ponnapos 3a HOYb.

(Ans cpaBHEHMA, CTOUMOCTb HOMEpPA B NEPBOM MOTENIe MUPa, KOTOPbIN
oTKpbiaca B 1925 roay: $1.25 33 Houb :)

www.infobusiness2.ru
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M camoe MHTepecHoe, 3arpy»eHHOCTb HOMEPOB JIIOKC B 5+ 3Be3404HbIX
L0POrunx oTenax _6osblue_, Yem 3arpy>KeHHOCTb 0BbIYHbIX KOMHAT B
06bIYHbIX TOCTUHULAX...

Hepapom Begb bunn Feitc BmecTe ¢ npuHuem CayaoBckoit Apasum
3annaTuaM 3a ceTb rocTuHUL, "Four Seasons" (Ha Mo BKyc - aydwme
rOCTUHULLBI B MUPE) NOYTM 4 MUNANAPAA [ONNAPOB.

A OHM TO 3HAIOT, KaK U KyAa BKNaAbIBAaTb CBOWN AEHbLIN...


http://www.fourseasons.com/
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YMNAKOBKA U NPOAAXA MPEMWUYM NPOAYKTOB...

OAMH 13 caMblX YacTO BCTPeYaloLLMXCA BOMPOCOB, KOTOPble MHe 3a4atoT
0 NpoAaXke NPOAYKTOB U YCAYT N0 NPEMUYM LieHaM - KaK e cOename
mak, ymobol y KaueHma yeHa He uz2pasna 2naesHoli poau npu evibope
nocmaswuka?

MHorve 6U3Hechl C Lenblo 0TBNEYb BHUMAHMWE KAMEHTa OT BbICOKOM
LEeHbl UCNONb3YIOT pa3nunyHble "oTBNeKaloWme maHeBpbl". Kak, B
npuHumMne, n Bce GOKYCHUKM...

MOKHO NepPeKNYNTb BHUMaHME KAMEHTa Ha HaABMIaloWMinca
AennaviH. Ha orpaHMyeHHoe KoanyecTBo ToBapa. Ha ero
3KCKNIO3MBHOCTb. Ha ero Kayectso. Ha cpaBHeHMe ¢ KOHKypeHTamu. Ha
0630p duy 1 onumin. Ha natockl, KOTopble NONYYUT KANEHT. Ha ckopocTb
nocTtaBku. Ha ypoBeHb cepBuca. Ha ele Kakyto-HMbYab GUrHio...

KcTaTu, NpakTUYeckun Bce TPEHMHIM MO YYULIEHNIO NPOAaXK y4aT, YTo
KOrza KAMeHT cnpawmsaeT: "Kopoue, CKOJ/IbKO BCe 3TO MHe byaeT
cTouTb?", NoObIMKM NYTAMM HaZo "3aTAHYTL" OTBET O weHe. a5 Havyana
paccKasaTb 0 KOMMNaHUK, O KayecTBe, O cepBuce M nNpodein nabyae... A
KOr4a KAMEHT yxKe odureeT oT o6bema nonyvyeHHom uHpopmaumm,
BCKO/1b3b YIOMSAHYTb U O LieHe. A elle ny4lle He Ha3biBaTb ee, a
HanucaTb ee Ha bymaskke. (Kak 6yaTo Tbl cam ee cTecHsewsbcalll)

EcTecTBeHHO, BCE 3TN YZIOBKU TONIbKO pa3aparkatoT KAneHTa. Tem 60nee,
€C/IN KINEHT U3 BEPXHEro npemMmmnym cermeHTa.

BbICOKYIO LLeHY HY*KHO Ha3blBaTb C ropAo NOAHATON ronosoi. C
yBaXKeHMeMm K Hell. C BOCXULLEHMEM KauyecTBOM paboTbl u
rapaHTMPOBaHHbIMW pe3ybTaTaMMu...

www.infobusiness2.ru
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A Korga K/IMeHT, Npoiga nepeblii LEHOBOW LWOK, CNpocuT: "A noyemy ke
Tak goporo T0?" - BOT TOrga u ob6bAcHANTe, novyemy... PacckarkuTe npo
KOMMAHMIO, Ka4YecTBO, rapaHTUKN, CKOPOCTb AOCTABKM, SKCKNHO3UBHOCTb U
T.4. U T.N. U HXU B KOEM cly4ae He HaobopoT.

Toraa BbicOKasn LeHa byaeT urpatb Bam TonbKo Ha pyKy. O6bAcHAS
K/IMEHTY, YTO 3@ Ka4eCTBO HaZO0 MAaTUTb.

A eCnv KIMEHT He MOXKET UK He Xo4YeT (NOoKa) NIaTUTb TaKue AeHbrv 3a
BalLW TOBaPbl/CEPBMUCHI, NPEAJ/IONKUTE EMY BbIYEPKHYTb YTO-TO U3 CMMCKA
TpeboBaHWit UM NPeaNoKuTe TOBap NogeLesse. IKOHOM Knacca. Bbl
yBUAMUTE, KaK OHU Ha 3TO cpearmpytoT :)

P.S.

Kctatu, npu npogake npemMmnym cepsmcoB No NpemMmmnym LileHam XopoLlo
cpabaTbiBaeT TakaA cTpaTerna: ecan KPome NPemuym LeH NpeasioXnTb
Heyero, OroBOPUTECH C 2-3 KOHKYPEHTAMM U NOATOHANTE UM
K/IMEHTOB, KOTOpble He MOryT cebe Bac N03BOANTbL 32 KOMUCCUOHHbIE.

Mnu npocTo gaBaiTe KON CTpaHuLbl U3 HenTbix CTpaHMUL, CO CMMCKOM
KOHKYPEHTOB U ux TenedpoHamu/caiitamu. Co cnosamu: "fl KOHeYHO
MOHKMMAl0, YTO HALLW CEPBUCHI/MPOAYKTbI AOCTYMHbI AANEKO HE BCEM.
BoT Bam CMMCOK HalMX KOHKYPEHTOB, KOTOPble NOMOryT Bam
noaobpatb yCayrm/npoayKTbl Knacca Huxe..."

MHorue (noYemy-To :) cpasy OTKasblBatOTCA. MK yxomaT K
KOHKypeHTam. MopouunTb Mm ronosy. A Bam ocTatoTca TONbKO Te, € Kem
NPWATHO U BbIrOAHO Aanblue paboTats...
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ELLE OAHA TAKTUKA MPU BN NPOAAXAX...

Bundling...

MO3KHO 3anakoBaTb BMECTe HECKOJ/IbKO NMPOAYKTOB/CEPBMCOB TaK,
YTObbI CTaNI0 NPAKTUYECKU HEBO3MOKHO CPABHUTL UX C KOHKYpeHTaMu
Mo OTAE/NbHOCTM...

M (1) _ouyeHb_ BaXHO - Ha3BaTb 3aMakKoBaHHbIM HAabop NPOAYKTOB KaK-TO
no ocobeHHomy. YTobbl NpW NOMNbITKE CPABHEHUA C APYTMMM
npeanoXKeHNAMM Ha pbiHKe Baw Habop Bblaenanca Ha poHe Apyrmx
NPOAYKTOB.

Mntoc, npaBuabHOe HaMMmeHoBaHUe Habopa NpoayKToB/cepBUCOB
Aaet Bam ewe 5 otyetanBbIX NnpeMmyLLecTs:

1) o6veduHaem Bac ¢ Bawum KAueHmom, ompe3as 803MOHCHbIX
KOHKYpeHmos;

2) nomoeaem KaueHmy coesname npasusabHbIl 8b160p U 8bibpams Bac,
T.K. Bbl CU/IbHO BblAensieTecb Ha GoHe 0A4HO06PA3HbIX MPeS/IoKeHMIn OT
BalUMX KOHKYPEHTOB;

3) 0aem 803MOXHOCMb 8 HA38AHUU POAyKma/Habopa npodykmos
3MOUUOHAsbHO 3ayenume KaueHma o0Hol cmpoKoli;

4) nomozaem KaueHmy udeHmuguyuposams cebs rno
npuHadnexcHocmu K "anumnol” epynne nodeli, Komopeole nokynarom
Baw npodykm;

www.infobusiness2.ru
2009 © AHgpeit Mapabennym
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5) U camoe 2nasHoe, nomozaem pe3Kko cokpamume npPoOYecc NPUHAMuUS
peweHus o MoKyrKe o Ha3eaHur Bawezo npodykma 3aHAmMeim BUTT
KAUeHMAam ¢ XpoHu4YecKoli Hexaamkoli pemeHuU - be3 0emasbHO20
aHAAU3a npednoxeHHo20 Mosapd.

Hanpumep, npu npogake 3x nakeTos - Gold, Platinum & Diamond,
YeNIoBEK MOXKET 338 HECKOJIbKO CEKYH/, MPUHATb pelleHne KynuTb
Diamond. YTobbl He napuTbea ¢ Tem, Bce v ByaeT y Hero B Habope uaun
He Bce...
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N ELWE OAHA CTPATErna NO YNAKOBKE U NMPOAAXE

NMPEMWUYM CEPBUCOB...

EcTb eLwe oAuH MHTEpeCHbI cnocob YyNakoBKU M NPOAAXKM NPEMUYM
cepBuCcoB: 3anakoBaTth (!) n Ha3BaTb (!!!) ux Tak, uTObbI Y KAMEHTA B
roNoBe cpasy e BO3HWKAA Mbic/b: "[la 3To e npocTo npo meHa! U ana
meHsa!l! Xouy! 1"

3Ta cTpaTterna Ha camom fesie o4eHb NpocTta. ToNbKO Masio KTo (novemy
TO) eli cneayer...

Kakablit yenoBeK xoueT, YTobbl YTO-TO CAe/an MMEHHO A/ Hero. Mo
WMHAMBUAYANbHOMY 3aKa3y. C y4eTOM BCEX ero MeNKUX U KPYMHbIX
nokenaHui. A TakKe MaMOTU3MOB 1 3ae608.

M 3a 310 NitogM roToBbl NNATUTL HAMHOTO 60/bIMeE AeHbIUY, Yem 33
0ObIKHOBEHHbI CTaHAAPTHbIM NPOAYKT.

MpuBeay 0AMH A0BObHO MHTEPECHbI NpuMep.

Bo3bmem, onAaTb XKe, nyTewectsua... Ha camom gene, noboe
nytelwecTeme coCTouT 13 3X yacrei: nepeesn, MeCTo HadHa4yeHUA U TO,
Yem Mbl 6y,CI,EM 3aHMMATbCA TaM No I'IpM6bITMVI.

Noboit TpaBen areHT CNOKOMHO MoXKeT cobpaTb BCe 3 KYCOYKa B OAUH
naket. [la 1 110601 KAUEHT MOXKET CaM HalTN BCe 3 KOMMOHEHTa,
CPaBHMUTb Ha HUX LieHbl 1 BbIBpaTb NoaxoaaLMe No CBOEMY KapMaHy U
BKyCY... [loTOMy 4TO BCe 3 4acTu - IerKO 3aMeHAEMbIE Ha TaKu1e Ke UK
O4YeHb NOX0XKMe (ecn Bce paBHO, KaKOW aBUAIMHUEN NIETETb, B KaKOW
rOCTUHUWLLE OCTaHaBAMBATLCA M B KAKOM MOPALAKE CMOTPETh
[0CTOMPUMEYaTEIbHOCTH).

www.infobusiness2.ru
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HO: ecnm 311 3 KycouKa NPaBUIbHO CAOXKUTb B OAUH NAKeT U
npaBuabHO Ha3BaTb (!) 3Ty noe3aKy TaK, UTo6bl OHa 6bina
NpUBNEKaTeNIbHO UMEHHO ANA OYEHb Y3KOro Kpyra KNMeHToB
(opHOHOMME AAHTUCTbI CPa3y NPUXOSAT Ha YM :) - TO LLleHa cpasy
OTXOAUT Ha BTOPOW NAaH...

MoAcHIo Ha npumepe. Y NOKOMHOro HblHe Mepu XanbepTa Hbin napTHep,
C KOTOPbLIM OHM NPOBOPAYMBAN BOT KaKyHo WTYKY. OHKM 6panum cnncok
CaMbIX PacNPOCTPAHEHHbIX UPAAHACKUX GaMUANIA, HAXOOUN BCEX
noaen ¢ oaMHakoBbiMu damunuamm (McKinsey, Hanpumep),
npoxxusatowmx B CLLA n npegnarann um McKinsey Typ no Upnangum -
noesaKy no 3aMKam, poOBbIM MecTam CNaBbl, TaBepHam, nabam,
ropofikam, B KOTOPbIX HaYMHaNacb uctopua poga McKinsey, n 1.4. n
T.M...

Typ 3TOT NpogaBanca B 3-5 pa3 AOpOKe, YEM LLEHa, 33 KOTOPYIO ero mor
caenaTb _ntoboii_ Tpasen areHT. HO: Typa ana cemeit McKinsey 6onblue
He 6b1710 HM Y KoTo... A TaK ke ansa cemeint McCree, McDowell,
McDonnough 1 eLle TbicA4Ye cambIX PacnpPOCTPaHEHHbIX UPAAHACKMX
bamunni...

W oy ¢ ya0BONLCTBMEM €r0 MOKYMNaau. 3HAKOMUIUCH APYT C APYTOM.
B noesaKkax Haxoamam obwmx Apysein n ganbHUX POACTBEHHMKOB. U
y3HaBanu ana cebs Kyyy HOBOrO M MHTEPECHOTO NPO CBO Gamuauio u
CEMENHYI0 UCTOPMUIOD...

M TaKyto cTpaTermo MOXKHO NPUMEHUTb NMPAKTUYECKM K tobomy
busHecy...

P.S.

[na NeHUBbIX U HE YMEeIOLWMX YNTaTb MeXK Ay CTPOK, BOT BaM rotosas
dopmyna no peskomy yBesnmueHuto NnpubbIIbHOCTU Bawero 6usHeca
yepes yNakoBKYy U Npoaaky NpeMuym nNpoayKTOB U YCAYr:
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1) 8bibpame y3Kyro HUWY 602ambix MOMEHYUANbHLIX KAUeHMO8;
2) 3anaKko8ame HeCKos1bKO MpodyKkmoe u/usu cepsucos 8 00UH naxkem;

3) npasusabHO Ha38ame e2o, No3UyUOHUPYA MOYHO 015 8bI6PAHHOU
y3Kol Huwu;

4) ydsoumo uau ympoums cmoumocme yrako8aHHo20 moeapa;

5) Hauame npodsuzams 3anAKOBAHHLIU NPOAYKM Mo y3Kol Huwe.

www.infobusiness2.ru
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ELWLE OAHA ®ULWIKA C NPEMUYM KJIUEHTAMM...

Mpu pa3paboTKe yNaKoBKMU NPemMUym NPoayKToB HE0B6X0AMMO
NOMHUTb, YTO B BUI cermeHTe pbiHKa MYKUYMHbI U XKEHLMHbI NO-
pa3sHOMY MPUHMMALOT PeLleHus.

[N My>KUnMH BaXKHO BbIcTpoe u 6e3b6ose3HEHHOE pelleHne UX
npobnem. 3a nobble aeHbrn. M pesynbTaT c rapaHTUen.

A ANR XKEHLMH - SKCK/IO3UBHOCTb NPoAayKTa/cepsuca/nokynartens un
KoMdOopT npouecca NoKynku. Hy n, KOHEYHO, CE30HHbIE CKMAKN BMecTe
C Ma/IeHbKMMM, HO BKYCHbIMM BOHYcamu. :)

Yem 1 nonb3yroTca BCe BYTUKU BbICOKOW mMmoapbl :)))

P.S.

Y MeHs He340p0BbIi 61ECK B 1a3aX KEHLWMHbI NOC/e YAa4HOro
WONMNWHIAa C NoAPYraMu 1 BblpaxkeHue: "fl cerogHa CToNbKO _Ham_
C3KOHOMMAA AeHer..." cpa3y Bbi3bIBalOT OTBETHOE NPeaoKeHne
C3KOHOMMUTD ellle 6o/bLie AeHer U OTHECTU BCe NMOKYMKM 06paTHO Ha

dur:)))
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NMPOAAXA MNPEMWYM NPOAYKTOB U CEPBUCOB HA B2B

PbIHKE...

Kak pobaBneHune, xo4y OTBETUTH Ha eLLLe OAMH YacTo BCTPEYAOLLMNCA
BOMPOC: @ €C/IM MOM KAUEHTbI - BU3HECHI?

MpUHLMNMANbHOM pa3HULbI HUKAKOWN HeT - BeAb Balwm ToBapsl
NMOKYNatoT He abCTPaKTHbIE KOMMNAHUM. @ KOHKPETHbIe N0AN... U Ha HUX
OeNCTBYIOT abCONIOTHO TaKuMe XKe NpaBuna...

XoTA ecTb M Napy UHTEPECHbIX PULLEK, KOTOPbIE _O0YEHb_ XOPOLIO
paboTatoT Ha B2B pbiHKe.

1) NeranbHbie "oTKaTtbl". (Mpo HeneranbHble OTKATbl A CKPOMHO
NPOMO/YY - 3TO HE TEMa HALLEero CeroAHsALIHero pasrosopa :)

Mop "neranbHbiMK OTKaTaMn'" 5 UMeto BBUAY NoAapKu, GOHYCbI 1
BCAKME APpYrue BKYCHOCTU, KOTOPbIE HEe MMetoT HUYero obLuero ¢ Temu
TOBapamM, KOTOpble Bbl NPOAAETE, HO O4eHb BOCTPEBOBAHbI N0AbMMU,
NPUHUMaIOLWMMU pelleHus. NMpumepsbl: NoAapoyHble cepTudUKaTbl B
O4YeHb XOpoLLMe cna, annogbl, HOYyTOYKM, HoBble NadoCHble
MOBUIbHMKM, ONNaYeHHble NOXOAbl B PeCTOpaHbl M IMMY3UH K
nogbesay.

Torpa 4eNoBEK MOXKET JIEFKO MPUHATL SMOLIMOHAIbHOE pelleHune
noKynaTb MMeHHO y Bac. A noTom normyeckm cebe ero 06bACHNTD :)

2) U camoe nHTepecHoe, TeCTbl MOKa3bIBaIOT, YTO CONUAHDIE AAADKU B
60/1bLIMX KOMMAHUAX 60/1€e OXOTHO MOKYNAKT Y MOJIOAbIX U
KPacuBbIX NPeACTaBUTENIbHUL, KOMNAHUK. [laxke MOTOPbI K cCamoieTam
M CTaHKK Ha GpabpuKu.

OnATb Ke, IMOLMOHANbHOE peLleHne, NPUHATOE B NepBble HECKObKO
CEeKyHA, NOTOM paLuoHannsnpyetca B ronose y BUIM KaveHTa NorMKkoi.

Mpomus 3mozo He Hado 6opombCcA - 3mo HAdo 3HAMb U
ucnons3osams! :)
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NMPEMWYM CEPBMUCHI...

ToNbKO YTO KOYUYMN O4EePeSHOro KNEHTA.
Kak pa3 obcyaanv npemmnym cepsBucbl U UX MPOAAKY.

Tak MHTepPecHas MbIC/Ib MPULLAA B FOJIOBY: /04N, KOTOpble ceba camm
OTHOCAT K 111 KaTeropuu knneHToB (BMI), nokynaoT npemnym ToBapsbl 1
cepsucbl HE cTo/IbKO M3-3a CaMWX TOBApOB M CEpBUCOB, a U3-3a _ceba_
n cBoei camonaeHTudumKkaummn. OHM NPOCTO He MoryT cebe NO3BOUTbL B
CBOMX FN1a3ax onyCcTUTbCA 0 TOro, YTObbl KYNUTb TOBapbl U3 ApYroin
LeHoBsol KaTteropun. OcobeHHO, ecnun ToBap *KM3HEHHO Heobxoanm
WM OOOYEHbD XKeNaeMm.

[arke ecnu nx 1 BbIHYAMUT KM3Hb KYNUTb YTO-TO APYroe, oHu byayT cebs
npu 3TOM 04eHb HEKOMOPTHO YyBCTBOBATb M MNOCTapatoTcA 06 ITom
nockopee 3abbiTb. YT0ObI He HAapyLWaTb KOHIPYIHTHOCTb C
camounaeHTudmKaume.

Bot NO3TOMY TO U HEYACTO YyBUONLWDb NPUNAPKOBAHHbIE Melibaxu Yy
BXOJa Ha BelleBble PbIHKU I)

P.S.

MNAtoc, Xxo4y 3aMeTUTb, UTO Yes108€eK 8 PA3HbIX "omceKax" #U3HU Moxem
umemso pPasHyro cCamoudeHmMu@uUKayuro. B bUsHece oH MoKeT
OTHOCUTbCA KO 21 KaTeropuu ("best value for the money"). floma - K 3i1
("HW KONenKKn NULWHEN He TPaTUM Ha BCAKYLO XepHIo"). A rae-HUbyab B
OTNYCKE UM B KA3MHO - KOHIPY3HTHO WUTb KaK BUI nepcoHa. U Tpatutb
OeHbrn "6e3 cyeTa" Ha NpemMUym TOBapbl U YCayru.

TaKkKe MOXKHO "nepeTaHyTb" camonaeHTUPUKaLMIO YenoBeKa Ha Bpems
NOKYMKW Balei npemuym ycnyrm B BUM Kateropuio. Torga oH UMEHHO C
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Bamu pganblwe 6yaet ceba Bectu Kak BUM kaneHT. A y Bawumnx
KOHKYPEHTOB NoKynaTb No 2i uau (ewe aydwe ;) 3ii Kateropum :)))

9TOo caenatb MOXKHO U HYXKHO. Y MOUX K/IMEHTOB € rofamu
BblpaboTanacb onpeaeneHHan CUCTEMA, KaK 3TO MOXHO OPraHU30BaTb.
Bcto ee onumcbIBaTb 4ONTO U He3ayem (Bce paBHO 99% HMYEro c aTum
Aenatb He byayT).

Ho cyTb ee B ToM, 4TOObI NOATOTOBMTL BECb aHTYypaXK NpoLiecca
NPOAaKM U NOCTNPOAAXKHOI0 CONpoBoXaeHUA B cTune BUM (bepem
npumep c J/lacBeracoBcknx KasnHo).

(Ona nMKkanepoB npueedy napannenb — B NPUHLMNE, CUCTEMA OYEHb
NMoxo’Ka Ha Bato6eHne B ceba YenoseKa, B 1.5-2 pasa Bblwe Teba no
6anbHOCTU. MpUaeTca NOCTOAHHO BKAA4bIBATb pecypc. YcTpaneaTb
KpblWwecHocbl. MNoanuTbiBaTb aMoLMOHanbHO. Ho BUI KaneHT, B
oTinyme ot "aesAaTok" n "gecATok", rotos n byaeT NNaTUTL 33 BCE 3TO
_6onbwune_ aeHbrn. HamHoro 6osnblie No pecypcam, Yem Balum
B/IO’KEHWA B HEro.)

MAatoc, ecTb elle 0AMH NAKC NepenosnLMoHNPOBaHMA ceba Kak
NPeMUyM NOCTaBLLMKA: M.K. MPAKMUYECKU _HUKMO_ Opyeoli Ha pbiHKe
cpedu Bawux KOHKYpeHmMo8 3moao He coesnaem, mo Bol 861200HO
bydeme omau4yameca Ha cepom goHe 06bI0eHHbIX KOMIaHUl, mosapos
uycnye:)
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MWUHU-NPEMWUYM NPOAYKTbl U CEPBUCHI...

Ewie ogHa nHTEpecHaa MbIC/b Ha TeMY NPOAAXK B NPEMUYM CermeHTe:

EcTb ewe _oyeHb_ 60/bluadA U AeHEXHaa Tema: npedsaazame
"o6nezauyerHHolie" BUIM npodykmel 01 2li Kame20puu KAueHmos (Tex,
KTO umwweT "best value for the money"). T.e. cermeHT MuHu-Mpemuym.

Mx, Ha camom gene, HaMHoro 6onblie, Yem HacToAwmx BUM KnneHToB..
M ANA NNOTHOrO NOKPbITUA PbIHKA (06bIYHO) AN HUX BblKaTbIBAOT
NOX0XKMe NPOAYKTbI NoA APYrMMm BpeHAOM - He CUNbHO NadOCHbIM, HO U
He OeleBbIM.

MpumepoB Taknm cxemam - mope. bpeHg "Pierre Cardin", Hanpumep.
Kode Crapbakc. Armani Exchange.

My HEKOTOPbIX KOMMAHMIM HEMJIOXO NOJIy4aeTCA NepeTArMBaThb YacTb
TaKUX KINeHToB B npemnym BUI yposeHb.

P.S.

KcTaTu, pbIHOK KauecTBEHHbIX KONuii Aopormx 6peHao0BbIX MPOAYKTOB
TOXEe PaCKPYTUICA MUMEHHO Ha 3TOM cermeHTe. Konum cymok Jlyu
ButToH. Konum xopolumnx weeiLapckux 4acos. [la Te ke camble peMHu
ot D&G.
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NMPUMEP NPEMWYM CEPBUCA AN1A HOYHOTO K/Z1IYBA

HepaBHO 0AWH M3 HOYHBIX KNy60B Jlac-Beraca Hayan npoaasathb VIP
KapTy cBomm VIP roctam.

"We have already started selling lifetime VIP memberships to the club
for $5K each. People who buy the membership get to park their own
car on a reserved floor, enter the club through a VIP door, enjoy the VIP
room facilities and receive a free bottle of Level Vodka or champagne
each time they visit."

The VIP door he mentions is opened with a magnetic key card each
member receives, when they enter the club through that door. Roque
(kny6) will receive a text message informing him which of his valuable
members is on property at the time.

FeHnanbHoO!
Bo-nepsbix, YeN0BeK _cpa3y_ NaatuT 5 TbicAY A40N1aPOB.

Bo-BTOpbIX, KOr4a Y HEro ectb cBOH6OAHAA HOYb NOTYCUTb, OH MO-
nobomy BepHeTCA B 3TOT KAy6. OH 3Ke 33 Hero yxe 3annatu!

B-TpeTbux, BEpHETCA OH TyAa He OAMH: HAO e NONOHTOBAaTbCA CBOUM
BWIM cTaTtycom nepen Apy3bAmu 1 3HakoMbiMU. M ocobeHHO nepep,
AeByLIKaM# :)

Al 3Halo ewle oanH-ABa KNyba B Jlac Berace, KoTopble Hayanu 6patb $5k
B roa 3a BUI cepsuchl. BKAoYana 3aKkpbiTbie BEYEPUHKK, U T.4. U T.0.

M KNnUeHTbl A0BOAbHbI, U KNYy6 _o4YeHb_ A0BOJIEH :) Bce Bbinrpanu.
NonuHbii Win-Win.
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MAJIEHbKME HEMPUATHOCTU U BOJIbLUMUE NMPOBJIEMbI

HepasHo nonyunn ovepenHoit pakc ot JeHa, B KOTOPOM OH
BbICKa3bIBAET CBOE «(dU» B CTOPOHY OYEHb A0pOroro marasnHa Nieman
Marcus (Te, KTo 6bL1 UK KU B AMEPUKE, MTPEKPACHO 3HAIOT, O KAKOM
MarasuHe UGET peyb). B 3Tom marasmHe npoaatoT Kyvy A0POrmnx
bpeHO0B — 04eXAaa, OBEIMPHbIE U3LeNUs, akceccyapbl U T.4. UMeHHO B
HeMm B NPOLLU/IbIA HOBbIM rog, NpoAaBancs 6cTranTep, yCeAaHHbIN
6pMANNaHTamMM, BCEro 3a MUNMOH Aonnapos ©

Tak BoT, NM — TUNMYHbIN NpUMEP MeraycrneLiHoro marasmHa, KoTopbli
NPoAaeT _TONbKO_ B MPEeMUYM CEermeHTe (BEPXHAA NMPOC/IOiKa CpeaHero
Knacca, NpeMuUym CermeHT 1 yabTpa-npemmuym).

OHu B 60ONbLINHCTBE Cny4vyaes BCe AeNaloT NpPaBUbHO...
HO...

MHoraa maaaneHbKkne HENPUATHbIE BELLY NepeyepKnBatoT rogpl
npasuabHOM paboTbl. OAHUM yaapOM.

[leH pacckasbiBaeT, Kak OH 3aKasblBas CYMKY CBOEW eHe no TenedoHy
(oH ele u3 cTapolt rBapauy v NPeANoYMTaeT He N0Nb30BaTbCA
WUHTEPHETOM) — U 3TOM CYMKM (O4EHb M OYEeHb HeAeleBol) He bbl1o Ha
CKNage AN1s Toro, YTobbl OH ee MOT BOBPEMSA MOYYUTb.

M Korpa [leH nonpocun, eciv MOXKHO, LOCTaBUTb TOBap K
onpeaeneHHomy uncay, onepatop u3 NM ckasana, YTo yCKopeHHas

[0CTaBKa byaeT cTouTb 3KCTpa 19 aonnapos.

Ha uto [leH nosecun TpyBKy M KyNua CYMKY B Apyrom mecre.
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®uwka TyT He B 19 gonnapax. 370 66110 MeHblue 1% OT CTOMMOCTH
CYMKMW.

duLLIKa TYT B TOM, UYTO T.K. lOCTaBKa 6blna 3ageprKaHa no BUHe
npoAasLa, OHW aBTOMATUYECKU LOKHbI BblIM NPeaioKnUTb
YCKOPEHHYIO AOCTaBKy _3a CBOM cyeT_.

BUIM cermeHT pbIHKa _BCerga_ BO rNasy yrna ctaBuT KOMGOPTHOCTb
npoLecca NOKynKu. M pasgpaxamLime meaoum, Tuna sKCTpa onaatbl
[OCTaBKM, 3aBTPAK B HOMEpPE JILOKC B FOCTUHULE, TaKCK (MAm elwe
Nlyylie, IMMy3U1H) U3 a3pOoMnopTa U B a3ponopT B KPYTOM pe3opTe — Bce
3TO AONXKHO BbITb BKAOYEHO B CTOMMOCTb. JInwHue 19 nam 119 nnmn
faxe 1119 gonnapos ocoboi noroapl He caenatot. Ho ecnm 3a aTn
AeHbrn BUNM knneHT nonyyaeT noaHbINM KombopT 1 3a60Ty co BCex
CTOPOH — TO OH, paccnabusLlINCh, NOTPATUT bosblune aeHbrn. U He pas
ewe BepHeTca. M npuseaeT ¢ coboli Takmx e BUIM KAMEHTOB, Kak OH
cam...

W ByaeT c pagoCcTbio MPOA0/IXKaTL 3TO AeNaTh elle 1 ewe pas. Jo tex
nop, NoKa Kakoin-Hmbyab Tynuua 8 Baluei KomnaHnmn He 406aBUT B ero
CYET Kamny44nHo, KOTOPbIM €ro YrocTU/n BO BPeMs NMPOoL,Eecca NoKynok.

P.S.

KcTtaTtu, ewe oaHO 3ameyaHue Ha 3Ty Temy: BUI KAneHTbl NpakTUyecKku
HUKOraa He ByayT »KanoBaTbecs, TPe6OBATL MEeHeAKepa M BbIrOBapMUBaTh
emy cBoe HeyaoBnetTsopeHue. OHM NPOCTO MOAYA YIAAYT U HUKOrAa
6onbLie K Bam He BepHyTCA.
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TOBAPbI ANA YNbTPA-NPEMUYM PblHKA

EcTb ewe ognH nogcermeHT pbiHKa - YabTpa Mpemuym. 3T0 Te, KTO
MOXKeT cebe N03BOAUTb NOTPATUTL OLHMUM YAAPOM CYMMbI € 6 nau 7
HYNAMM.

M TakMX KAMEHTOB TOXe y>Xe AOCTaTO4YHO MHOTO...

BoT npumep OT/IMYHOTO xoaa KaHaAcKoro rocbaHka: OH BbiMyCcTUA
_CTOKW/IOTPAaMMOBYIO__ 30/10TYI0 MOHETY. 338 MU/IJIUOH.

M yxe [0 BbinycKa y HUX 06pa3oBanacb o4epeap *Kenawmx ee
KynuTb. Matoc, nnap Bo BCex HOBOCTAX. MI0OC cnewmMann3npoBaHHbIi

"HuwesbIn" nunap.

Monogaubl, pebata. Merapecnekt. OHK, KaK pas, O4YeHb B TEME.

"KaHaockuli KoponescKuli MOHeMHbIl 080p 8bIMyCMUs CAMYIO KPYMHYHO
8 mupe 3010myto moHemy eecom 100 Kuno2pammos. Ee HomuHan -
MUAAUOH KaHAACcKuUx donnapos (903,9 meicay donnapos CLUA),
coobujaem Reuters.
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Auamemp moHemeol 53 caHmumempa, ee moawuHa - 3 caHmumempa.
Hosas moHema cdenaHa u3 caepx4ucmozo 3o10ma 99,999 npobesi u Ha
meIcA4YHY0 00110 YuWje, Yem mo 3040mMo, KOmopoe Uchosb3yrom npu
u32omosseHuu Opyaux moHem. Ha Hee yxe nocmynusao HeCKOMbKO
3akasoe u3 CLUA.

Hoeas kaHadckaa moHema 6ydem cmoums 0opoxce, Yem aecmpulickas
30/10mMas moHema HomuHanom 100 meicay espo. Ascmpulickas
MoHema docmuaaem 37 caHmumempos 8 duamempe u secum 31
Kunozpamm."

(c) /leHma.py
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NMPEMWYM CEPBUCHI: JOMALUHEE 3SAAAHUE

Bcem, nayLmm Ha TpeHUHr no nHdobusHecy, AoMalliHee 3agaHue:

MNpugymatb cebe ToBap (Mnm cepsuc) ana MuHu-Npemuym pbiHKa,
Mpemunym pbiHKa u Yabtpa NMpemunym pbiHKOB.

MpuMmepHbIN YypOBEHD LiEH:

MuHu-NMpemnym: B 3 pa3a JopoXKe cpeaHero
npoaykTa/cepsuca B Bawem pbiHKe;

Mpemuym: ot 10 o 50 TbicaA4 gonnapos;

YnbTpa-Npemuym: ot 100 TbicaY fONNApPOB.
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YNbTPA-NMPEMUYM CEPBUCHI...

BOT ceroaHa NpuULLIO NPeanoXeHue oT CynepaKCNo3nBHOIoO Knyba
"Tonbko gnsa ceomnx":

Oceans 13 after party
May 22th, Cannes

The Oceans 13 Darfur Party will be hosted on a yacht off Cannes by
George Clooney, Brad Pitt, Matt Damon, Al Pacino, Don Cheadle and
Jerry Weintraub. It is expected that the entire cast will attend, along
with invited guests ranging from Bono, Paul Allen, Justin
Timberlake, Kanye West and many others. Diane Sawyer will be
telvising the party for US TV.

There will be 200 guests, so this makes for an incredibly exclusive affair.
The price: $1million dollars for 10 people. These guests will be invited
by George Clooney himself and included as his personal guests!

Proceeds will benefit the Darfur Charity of which they are supporting.

KTo-TO KpOome meHs BUAUT TYT TpeHA??? byaem pa3suBaTtb cepBUCHI U
NPOAYKTbI ANA YNbTPA-NPEMUYM PbiHKa uau Het, 6anH!!! CKonbko
MOXKHO B NECOYHMULIE KY/IMUM CTPOUTL???

P.S.

[a, s mory 3To ycTpouTb ))) A TaK ke buneTbl Ha NepBsbIl pAa Ha
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Ockapos, 'pemmu n New York Fashion Week )))

Ha FW, KcTaTu, ecTb BOT TaKoe npeaioxeHune:

(& 1,.’ L 475
[ 10 =
0

Twice a year, New York celebrates the best in Fashion within the ultra-
trendy confines of the Bryant Park tents. For many, this is an area you'll
only get to view in TV clip shows and the evening news. But for those in
the know, we have opened the door to front row seats, afterparties,
and... even backstage!

For the first time ever, we are making it possible to experience Fashion
Week as an Insider! From walking past the cameras to smoozing with
the kings and queens of Fashion, all eyes will be on you - the personal
guest of top designers from around the world!

With that sort of buzz about you, you best not stop there! To the special
few quick enough to spot a major opportunity when they see one, you
can accompany the hottest designers as they scour the city for the
ultimate in trend and design. With your celebrity designer as your
guide, you'll complete an outfit (or wardrobe!) that will not only turn
heads, it'll spin them around three times and send them rolling away in
awe.

Want to know what it's like to be a true Supermodel?! Hair, Makeup,
and Photoshoots available!

Enem? ;)
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M OoNATb NPO NMPEMWYM TOBAPbI N CEPBUCHI...

OTAUYHBIN CAUTUK TYT NPUCNANN HE4ABHO: WWW.mV6.ru...

MHe 6onblue Bcero noHpasuaach duluKa #5: BpUannMaHTbl Ha LWHYpPKax.

«AMEpPUKaHCKUIA gu3aiiHep PobepT MapTuH maaawwuii (Robert B.
Martin Jr.) B BOCbMUAECATBIX roAax, 6yay4n NoApPOCTKOM, UCMOb30Ba
KO/IbLIa CBOEN maTepu AN1A YKpalleHUA KPOCCOBOK, a ceiyac npugyman
yKpaweHus nocepbesHen. OH NposaeT AeKopUpPOoBaHHbIe
6punNMaHTaMM NNACTUHKKM M3 Benoro 3010Ta, KOTOPbIE NPeAHA3HAYEHbI
O/17 HOLWEHMA Ha WHYpPKax. LleHbl Ha opurMHanbHbIN akceccyap
HauMHatloTCa oT 6.5 Tbic. gonnapos. MapTuH xBactaeTca: “Mbl MOXKem
cOenath TaK, YToObl KaXKAbli Ball KPOCCOBOK CTOMA NATb MUIIMOHOB
[onnapos”»

LLIHypKM 3a 6.5 TbicAY A,0N1apOB He xoTuTe? A 3a 5 MUAIMOHOB
Kaxkapli? ;)
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B CEHTABPE PLAYBOY MANSION OTAbIXAET...

MHe TyT elLe 0ANH UHTEPECHbI emalin npuwen... Mpemuym travel Bo
BCeW cBOEeN Kpace... :)

Kandy Kruise: www.kandykruise.com

Imagine...a perfect weekend by design that combines every aspect of
fun, fashion and fantasy; thus creating the ultimate playground that is
uniquely Kandy...

The Kandy Kruise is a weekend experience like no other aboard the
Carnival Paradise luxury cruise ship. The cruise departs from Long
Beach, CA and cruises to Ensenada Mexico for three UNFORGETABLE,
Adventurous Days & Nights!

The Kandy Kruise is a full-ship charter, meaning we have taken over the
entire 855 ft. ship! The Kandy Kruise is designed to be exclusive and
sexy, so for the privileged few...we will dedicate 600 of the staterooms
to female guests only and only 500 staterooms for gentlemen. All of the
parties, entertainment and programming are designed to create the
ultimate fantasy weekend experience like our legendary Kandy parties
at the Playboy Mansion.


http://www.kandykruise.com/
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As guests first board the ship there will be DJ’s spinning groovy Miami
style music with everyone receiving their welcome cocktail, sexy
greeters known as the “Karma Kandies” dancing on platforms and
presenting our own version of Hawaiian lei’s and taking pictures with all
of the guests in the grand atrium lobby. All weekend, we will be taking
over all lounges, pools, casinos, and leisure areas and customizing the
décor and entertainment to make this the most outrageous and
amazing party cruise to ever hit the high seas.

The Kandy Kruise will travel over 12 miles off shore to be in what is
considered “International Waters”, which allows the ship to utilize its
full cabaret license for gambling, sexy shows, and entertainment
without restriction. In addition to the hard-rocking parties there will be
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poker tournaments going throughout the weekend where guests can
compete against some of the best poker players in the world for cash
and luxury prizes.

Guests will have full access to the ships many luxury amenities
throughout the weekend for pampering at the day spa, fine dining at
several restaurants, relaxation at 3 pools, gambling in the onboard
casino and even shopping at the duty-free stores.

Rooms start at $2,398 - $15,000 (this room includes VIP perks and
seating)
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A KOMY UHTEPECHO MPEMWYM-U3JAHUE KHUTU 3A
$6,000,000?

ROGER SHASHOUA”

"Poccuiicknme marHaTbl M36paHbl B KadecTse "Leneson ayantopum”
aBTOPOM KHUTU, KaxKapli1 9K3eMNAAp KOTOPOU OLEHWBAETCA B 3 MAIH.
GYHTOB CTEP/IMHIOB (OKO/I0 6 MAH. 0N1N1APOB).

"TaHubl c meaBeaemM" - Tak HasblBaeTcA paboTta 6puTaHCKoro
6usHecmeHa Pogykepa Wawoya. Moazaronosok: "CepuiiHbli
npeanpuHuUMmaTens naet Ha Boctok". U panbuwe: "B3rnag UsHyTpu Ha To,
KaK caenatb MeramuanmoHsl B Poccun'.

B 3TOlM KHUMXKe aBTOP paccKasbiBaeT 0 TOM, Kak cymen 3apabotatb 100
MuAAnoHos ¢yHToB (200 MMANMOH A0NNAPOB) B MOCTCOBETCKOM
Poccuun. OH Torga 6bia1 coydpeamTenem BbiCTaBoYHOM KomnaHum ITE,
aKLMU KOTOPOW Cenyvac MOXKHO KyNUTb UAN NpoaaTb Ha JTOHAOHCKOM
¢$oHA0BOM BUPIKE, N PbIHOYHAS CTOMMOCTb KOTOPOW OLLeHUBAETCS
bonee, yem B nonmunAnapaa GyHToB ctepanHros (1 munnmnapg,
[,0NN1apoB).

KHura BbIXxoAMT B ABYX BapnaHTax - 06bIMHOM U1 "onurapxmyeckom",
KOTOPbIV Ha3blBalOT CaMbIM AOPOTUM U3LaHMEM B MmUupe. LiBeT
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AL

"onurapxmnueckon" 0610KKM M3MeHeH ¢ 6e10ro Ha YepHbIl - YTOObI
OTTEHUTb 60nee 600 6PUNIMAHTOB YNCTOM BOZAbI, YKPALLAKOLWMX KAXKAbINA
TaKoM aKk3emnasp.

LLlawoya paccunTbiBaEeT, YTO MHTEPEC K €ero TBOPEHUIO NPOABAT
®usyuwme B CoegnmHeHHOM KoponeBcTBe poccuitickme munavapgaepsl. 'B
Poccuu celivac KpyTATCA TakMe rpomMagHble AeHbru, 4To
npeACTaBAAETCA COBEPLUEHHO JIOTUYHbBIM BbINMYCK KHUTK,
CNPOEKTUPOBAHHOM CMeLManbHO A8 POCCUMCKOTO PbIHKa, - FOBOPUT
OH. - U A o4eHb pag TOMy, 4TO CTO/Ib APKO AEeMOHCTpUpyemoe
noTpebneHne Tenepb MOXKET acCOLMMPOBATLCA U C MUCATENbCTBOM, @ He
TO/IbKO C MOAHbIMM aKkceccyapamu'.

"Hagelcb TONbKO, YTO OANFaPXM MPOYTYT MOKO KHUFY, @ He NPOCTO
No/IOXKaT ee Ha XpaHeHue B ceind", - nobasnseT asTop.

Mo AaHHbIM BIMATE/IbHOTO aMEPUKaHCKOTO KypHana Forbes, B
ceroaHsAwHen Poccum cerogHs HacumTbiBaeTca 53 40/11apOBbIX
MWAAnapaepa, B OCHOBHOM 3aHUMaOLWMXCA HEDTbIO, CTaNbIo,
ropHOA06bIBaOLWEN MPOMbILLIEHHOCTbLIO M METalIaMM.

B ux uncne - rybepHaTop YyKOTKM 1 Bhagenew, NOHAOHCKOro
¢dyT60nbHOTO KNybHa "Yencn" PomaH Abpamosuy.

UcTtouHuK: BBC
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NPEMWUYM U MUHU-NPEMUYM...

MHe TyT 334311 MHTEePECHbIM BONPOC:

"Kak u3 06bI14HbIX MPOOYKMO8 U cepsucos ceanams rnpemuym?"

Mo oTBeT:

A HUKaK. B TOM TO 1 fileN10, YTO _HeNb3A_ U3 0ObIYHOIO . HUYero
cnenuTb B Knacce MNMpemnym. Y ABToBA3a B npemnym pbiHKE HUYEro He
NoNy4nTCA, KaK OHK He cTapaica. Tak xe y Kia. Uan y XbloHgai (xoTta
OHWM 00000000YEHDb MbITAOTCA)...

Y Mpemunym npoAayKToB u ycayr _obasaH_ 6biTb BAY ¢daKTtop.

YT1OObI KNMEHT YNTAN ONUCAHUE W MPUNAACLIBAA OT HeTeprneHus. YTobbl
Hapog, 3anucbiBascA B o4epesb 3a HECKO/IbKO Heaenb. YTobbl
paccKasblBaan U XBACTa/IMCb BCEM A PY3bAM M NOAPYram.

BeHTAun, Nambopruun, Tuddanu, Nyyyn, n npoyme 1 Npoyme n Npoyme...

B munHn-Npemuym (knacc "affordable luxury") - Apple, iPhone u iPod.
Mini Cooper. Ctapbakc. Ferrero Rocher, HakoHel,...

Ho 3To - yxKe gpyras Tema oA o6cyRaeHns :)
P.S.

KcTati, UMeHHO B KaTeropumn muHu-NMpemuym nydiue scero n pabortaet
BMPYCHbIA MapKeTUHT.
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MWHU-NPEMUYM...

Mo Bonpocam B YaTe BUIKY, YTO TEMA O KaTeropmum mnHu-Npemmym
OY4yeHb BCeX 3anHTepecoBana.

_OueHb_ xopowmnit 0630p 3TOro pbiHKA (Ha aHr/1.) MOXKHO NPOYUTaThb B
cnepytolLeit ctaTbe. BKoUas cTaTUCTUKY, NPUMEpPbI U TPEHAbI.

"Luxury is not what is used to be. How can anything be aspirational if
everyone has it? This new feature looks at how luxury has become
almost commonplace and has lessons for not just luxury goods
marketers but anyone looking to build aspirational qualities into their
product or service."

The Global Trend towards the Democratization of

Luxury

A compilation of trends, issues and thoughts concerning this new
market

By Budd Margolis
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Imagine the contradiction of the term affordable luxury. There is a new
egalitarianism or democratization of luxury developing over the past
decade which is pressuring the top-tier marketers to innovate faster
and think quicker in order to stay ahead of the crowd. The growing
wealth of the world’s consumers and the communication of vast
amounts of information are creating a new and very considerable trend
towards mass consumable luxury goods.

The question then for the leading brands is, if everyone can afford what
was once rare and special how can it remain a luxury? How does one
defend against brand erosion when trying to grow revenues by
appealing to the mass market? Is the trend towards the
democratization of luxury something that will destroy a brands
integrity? Is easily accessible luxury good for the luxury companies, for
the aspirational consumers or for society in general?

The luxury market has experienced tremendous growth over just the
past decade and is growing by 10 to 20 percent annually. Last year,
luxury purchases accounted for about 20 percent of the $2.35 trillion
American retail sales market. The trends for the world mimic what is
expected from America where 47 million households desire luxury,
projections for the market are expected to expand from $400 billion to
$1 trillion by 2010. Globally the trend is also on the steep incline with
continued support from Japan and Korean and the emerging and
considerable markets of Indian and China. The world’s population
continues to grow and so does the amount of wealth now available to
the world's consumers. Scores of millionaires are flourishing in
emerging, often once former communist countries and there is no end
in sight. Their need to distinguish themselves and define their class is a
deep seated, even genetic, human trait common to all people
everywhere.

www.infobusiness2.ru
2009 © AHgpeit Mapabennym




42 |NMpemuym: PaboTa C BEPXHUMM CEFMEHTaMM PbIHKa

Since ancient times the human race has sought luxury, no matter what
the financial or human cost. It is one constant of human behaviour that
is always present. It is also a good concept for people to think of waiting
longer in order to save up and afford better although more expensive
goods. This thinking leads to greater satisfaction with luxury purchases
over a longer period. Better goods are also treated better and quality
also lasts longer either from wear or respect unless one is a very serious
fashion victim who changes with the winds of trends and taste.

Wal-Mart is hard at work convincing us that everything we desire is
easily affordable and available at their stores. Many of us are
susceptible to the overwhelming amount of marketing that
continuously encourages us to obtain more things when in fact we
already have too many products that we are hardly use and rarely
enjoy. Is it really worthwhile having an ice cream machine if it is used
just three times a year? It may take up valuable shelf or counter space
and the cost could have been used to purchase luxury brands instead
and saved time and effort? Once our closets, garages, lofts and
basements fill up with stuff, what then? There are, of course, serious
economic, environmental, political or ethical considerations to any
purchase choice we make and these considerations will have greater
impact in the near future as consumers become more powerful and
aware.

It has been a rough economic period not just for the luxury goods
industry with new fears such as global terrorism and SARS to contend
with. However, there may be some light at the end of the tunnel
although many still remain sceptical. For luxury goods there can be
good periods in the midst of uncertain times as people seek to hold
liquid assets whether for real or imagined situations. People tend to buy
expensive objects to feel better, reward themselves, display status or to
provide a sense of security. Negative pressures often drive consumers
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towards new purchase patterns or to strengthen those patterns which
promote a sense of relief or purpose in their lives. They may also drive
the desire to enjoy a moment as with consumed goods or the sense of
touch or possession of a certain object.

Many people buy objects they do not really need as a way to seek
fulfilment, reward, status or provide a deep emotional satisfaction and
often their choices provide temporary distraction. Luxury goods provide
a new and aspirational reward which covers status and delivers a deep
seated need to feel valuable and worthy in a world depicted by the
media as perfect and orderly. Just about everyone in the magazines,
billboards or on the telly are good looking, healthy and successful. One
is included in the club by the simple act of acquiring the particular
object of desire.

The very concept of luxury has been democratized and its meaning has
transformed into a new and less powerful word. It is overused and has
decreased in value yet it still remains connected to all that is fine, rare
and special. A luxury good must bring the owner pleasure and the
longer one owns, it the more one's appreciation grows for it. How then
can a hamburger or toilet paper be described as a luxury or luxurious
item? Such products either retain their value or increase in value or
one's appreciation for it. The only solution would be to establish a
language police to clean up this mess and that seems about as
reasonable as eliminating crime. “Old luxury” was what was rare and
hard to acquire because of its refined qualities. The good required the
highest standards and talent to manufacture and included the best and
often most expensive of materials and therefore the object was only
available to the very rich. Today’s “new luxury" is readily available to
the middle classes who have increasingly greater amounts of disposable
income, time and desire.
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Expensive brands such as Mercedes offer affordable versions of their
brand while it is still true that a majority of Gucci handbags will be
purchased by women who make less than £18K annual income. Luxury
brands are capable of 20 percent to 200 percent margins because of the
high perception of value that is attributed to them. Reputation and
brand integrity are as much of the products make-up as the leather or
history associated with the product. You may think it’s just a handbag
but you have also acquired the marketing spiel that says this is your
entrée ticket to a tradition of several hundred years of craftsmanship
and the relentless pursuit of perfection. You have joined the club!

But if everyone has access to this new world where is the
differentiation? How is it that the brand survives when it becomes a
mass luxury? Is there really that much to distinguish a C class from an E
class Mercedes or is this the start of an evolution towards the
democratization of luxury where the “Old luxury” terminology no
longer counts? It is far too early in the process to know what the effects
actually are but initial success does not indicate the impact such actions
may have and sometime soon such companies may decide to retract
from the mass luxury strategy and downsize in order to rekindle their
exclusive brand distinction.

Starbucks is a good case study as it has successfully grown a common
product or consumable into a perceived luxury. Starbucks has brought
new meaning to hot brown water and ground beans as they offer some
19,000 permutations of a cuppa Java at an enormous and profitable
margin. Customers customize their product and buy into the marketing
concept. Starbucks has a unique culture which of course has its own
language. My brew in the occasional morning is simple: a Grande
double shot latte sometimes with foam depending upon my mood.
There are others who can concoct complex formulae which only a
trained and skilled Barista can decipher. There is better coffee out there
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but few brand it as well and thus the growth of Starbucks to a $4b USD
business with numerous worldwide outlets. To counter the green and
labour activists Starbucks has joined the Fairtrade Foundation, which
supports the local farmers around the world, and displays brochures at
its many outlets which promote programmes to support local coffee
farmers. With every bag of African beans Starbucks offers 75p to a
charity that is building schools in Southern Ethiopia and last year
Starbucks UK contributed £50,000 from this activity alone.

The lesson is that one can develop an "experience" or "culture" as a
method to distinguish an offering and by doing so creates an identity
that the consumer can relate and belong to. It is indeed sad to think
that instead of offering a better standard of life, our modern society has
fragmented the core of family and community and we are being
marketed a new order which fills some of the voids left in our lives.

There are lifestyle luxuries which provide status and usefulness which
would possibly be defined when you purchase a Patek watch, Vuitton
bag or a Mercedes automobile. Certain trendy fashion labels also
provide instant status and knowing what’s in or out is as vital as having
the funds to acquire such goods. These items are meant for public
display.

We desire emotional gratification and therefore resort to the most
temporary of delights with the ultimate indulgences. Little luxuries,
disposable or consumable but always memorable such as chocolates
and perfumes, flowers or a lunch out can provide a quick distraction or
sense of well being. Indulgences are often very personal and often very
private.

Often there is a need to express oneself as a way to define one's place
in the world and therefore the aspirational luxuries of antiques, art, fine
jewellery, etc, have little practical value but allow purchasers to express
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themselves and their passions. These items are often very private and
personal although easily accessible in a home or office.

There are three converging trends which are driving a new thinking
towards upscale marketing but first consider the progress we have
made as a consumer society.

The global consumer is being marketed from many more angles than
ever before and each highly tuned sophisticated tactic is measured
through complex metric and analytical tools while outsourced Indian
call centres and digital TV pitch to us at every opportunity and at a
reduced per inquiry/customer acquisition cost. We can buy into the
hype that a product can change people's perception of who we are by
accurately displaying our values and status or by providing solutions to
problems we never knew we had. They might also provide some form
of fulfilment for our deep seated desires or emotions. Some consumers
of course will turn their backs and seek alternative lifestyles, possibly
without all the communications delivery mechanisms we are
surrounded by but emerging global markets will easily fill any
imaginable voids or consumer backlash. The future, barring some
catastrophe, seems blue sky indeed.

We receive not hundreds but thousands of marketing messages and for
those who desire but are not able to share in this paradise of
consumption the feeling of rejection and resentment must be
overwhelming. The frustration may possibly lead to the increased sense
of disaffection from society many feel and this will lead to an increase in
alcohol and drug abuse which leads to crime and further erosion of our
society’s quality of life.

The first trend we should consider is that companies are driven, as
never before, to expand and grow revenues in the pursuit of vast and
profitable returns for the investors and managers. The intensive drive is
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always for more and better returns and so expansion, often expensive
and risky, continues but there are consequences and eventually they
may be faced with brand erosion or worse a changed perceived

image. Once highly defined and aspirational brands that have been over
exposed will dilute their core values and thus retain a very small piece
of their original value and lustre.

Very few look to new methods such as the Internet or TV for fear of
brand erosion but they do so at their own risk. There are methods for
them to retain their integrity and reach out to new consumers while
embellishing their brand. Not everyone can access their high street
stores and the brand stories can be told better via new media than
most other forms. In-store experiences with sales staff are not
consistent or successful. Today, the favoured or typical method to
expand is to roll out affordable versions or to build expensive new
stores. With all strategies there is risk but one wonders why new
concepts have not been properly tested while the most dangerous one
of making luxury affordable seems to be in vogue

The second trend towards global terror is not new but recently
rekindled. We live in an increasingly populous and radical world where
technology has forced confrontation between cultures as borders are
relentlessly invaded by brands via the TV, mobile phones and the
internet. This threat can not be completely prevented and resistance is
probably futile.

Consumers may be forced to stay at home, behind fortified walls with
patrolling security cameras and guards. They will work, shop, gamble,
interact with various forms of entertainment and of course chat

throughout the day from their secure or perceived secure home. The
outside world will become increasingly dangerous and the media, Fox
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News as one example, will feed stories of gloom and doom to this
captive audience. The worse the news, is the better their ratings are.

The modern world is hectic, frightening and insecure to many who are
suffering and one form of relief is to reward oneself. This works on a
number of levels as purchasing can fulfil our hunter/gatherer
tendencies which are a deep seated genetic trait. In scary or difficult
times people tend to either save more or buy quality goods in order to
secure their value for future emergencies. They also have a need to find
relief and indulge in self-gratification.

The third and final trend is towards consumerism as a form of
entertainment or break with reality. People need to aspire towards
something and an improvement of their lifestyle, aspirational desires,
have always been a much sought after goal. What is the sense of
working hard and not reaping rewards? Why attain a level of status and
not be able to display or enjoy it? And, with the increasing amount of
stress in our lives, why persist with the ardour of our working life
struggles unless we know at some point we can enjoy the fruits of this
labour? The luxury industry feeds off this basic human instinct and with
the growth of new and wealthy consumers who will enthusiastically
joini the luxury market through their purchases. There is little doubt
that the trend will experience significantly growth.

There is some downside to all of this high-end consumerism with many
issues to contend with such as ecological impact, labour ethics and the
growth of the minimalist consumer. The mass media also contributes to
the confusion and anxiety and might add to consumer stress. Certainly
people have a choice but no-one is educating people of the effects of
their choices and as we all know, people will not always gravitate to
what is good for them. We live in a free society with too many choices
which make us less and less satisfied with our lives. As with children
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who are constantly asked what they want or want to do, too many
choices are a burden and cause more problems than solutions. Adults
must face thousands of messages and choices daily and most decisions
are made with insufficient thought or experience and lead to
dissatisfaction. If we start to study how to cope with all the information
and choice out there we might begin to take advantage of the richness
of our society. But few of us have the luxury of time or the awareness
to consider how to deal with it all.

Mass luxury is just one aspect of the new wealth and we are faced with
new challenges as change, often related to new concepts driven by
technology which makes change happen quicker than at any time in our
history. Information used to be the ultimate luxury but in a world of
plenty it might be debilitating. We are exposed to huge amounts of
information, mostly unfiltered and difficult to quantify and qualify, and
this leads to more problems rather than better solutions. Today,
accurate and reliable information is even more valuable than ever
before but finding it within all the clutter is as hard as finding that
diamond among the rough.

Consumers know what they desire and they must always look upward
towards goals ahead of their reach. It is up to the luxurious brands to
provide the symbols of achievement, the rewards of wealth, the
ultimate experience and the long term satisfaction of ownership which
is becoming harder and harder as more brands become accessible to
the mass market. Companies should focus on their best customers and
look for new and better ways to reach them. They must also respect
that consumer sdemand that the brands retain their values and

image. They must constantly innovate and improve the design and
desirability of the product and experience.
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The top luxury brands are driven to expand and grow, the world is
progressively getting less secure and finally people buy to fulfil some
need or void in their lives or as a form of entertainment. Mass market
consumption of luxury is a new human capability and whether it is a
good trend or something we will later regret will take some time to
understand but we should be careful that we do not seek short gains at
the expense of longer term vision. Tradition takes time and a great
amount of care to create yet it can all be quickly destroyed if
mishandled. Growth with purpose is of course the optimum goal but
much of the growth has been lead by greed and history repeatedly
teaches the lesson that greed, especially when combined with ego, can
have very short sight and disastrous results. It may be time for some
companies to look to create greater brand value by developing extreme
scarcity not based upon price but upon limited production, reduced
lines and access points. It will take a brave leader to convince
shareholders that this is a way forward but for some | fear the time is
near for this decision to be debated and seriously considered.

McTouHmk: www.poolonline.com
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SELLING LUXURY TO EVERYONE

M Ha 3aKyCKy - OT/IMYHbIN TeKcT oT Harvard Business School:

HARYARD [BUSINESS [scHooOL

A FIRST LOOK AT FACULTY RESEARCH

Selling Luxury to Everyone

Author: JULIE JETTE

Executive Summary:

Few retailing segments have been as hot in the past several years as
luxury goods. Even as middle-priced stores have struggled, luxury
goods and luxury brands have, in many cases, outperformed the rest
of retail. How?

Luxury is the new essential. Consumers know it and retailers are
reaping the bounty. At a "Growth Strategies in the Luxury Goods
Industry" panel on April 3 at the HBS Retail and Luxury Goods
Conference, moderator Nancy F. Koehn summed it up well. Koehn, the
James E. Robison Professor of Business Administration at HBS, called
luxury goods "a changing space, a space with extraordinary zip and
excitement...Things are kicking along vigorously."

"Simultaneous with that, there's all kinds of change," Koehn said, noting
"the extraordinary redefining of luxury by established middle-market
and even lower-market players." For example, she said, "eight years
ago, Starbucks was a luxury game on the east coast. . .. Now, Starbucks
is daily standard operating procedure—a mass business."
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"The tectonic plates that define luxury are shifting," she said.

Panelist Rory Tahari, creative director and brand designer for Elie
Tahari, Ltd.—and wife of designer Elie Tahari—said she saw a clear
trend toward higher expectations from consumers in the fashion
industry. "We're experiencing ourselves a tremendous amount of
growth right now," she said. "The consumer really wants highly
designed garments at an affordable price."

Tyler Morse, president of Bliss, an upscale spa and beauty company
purchased by Starwood Resorts and Hotels in 2004, said that even in a
recession consumers will splurge on luxury items, particularly those that
give them a little taste of luxury at a reasonable price.

"It's an affordable luxury," he said of his company's beauty products.
"Do you have thirty-two dollars in your pocket for a tube of
moisturizer? Every day of the week."

But how can luxury goods manufacturers and retailers keep the
segment growing? Tahari said she and her husband have considered the
idea of buying one of their retailers in an effort to get more information
about how their products are selling, improve their margins, and better
control how their brand appears.

You go into a mall and everybody is getting into the cosmetic business.
— Tyler Morse, Bliss

"We'll know exactly what brands are performing well, exactly what sizes
are selling," she said.

Instant feedback

Morse said controlling a retail channel is a powerful growth strategy for
his company. Bliss performs 55,000 facials a year. Those services
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provide the company with a paying focus group from which it can
gather feedback on its products.

"Our customers are paying us $200 [a facial]; you better believe they
give us feedback," he said. While the company has a far smaller
research staff than big cosmetic houses—Morse noted that Estée
Lauder has 400 chemists—selling products to customers who come in
for services help it compete.

Daniel Langer, executive director of marketing for hair products maker
Bumble and Bumble, said that while many luxury goods companies
have diversified their brands, his takes the opposite approach. It wants
to be known specifically for its hair products, which are sold through
1,800 salons.

Koehn encouraged panelists to share their fondest strategic wishes—as
well as their worst fears.

Tahari said that her company's biggest challenge is coping with a much
shorter product lifespan in the fashion industry. "What used to be a six-
month turnaround in fashion is now six weeks," she said.

Morse said his company is competing with an ever-more crowded
market in cosmetics, a high-margin business that has enticed many
retailers: Think Gap Body. "You go into a mall and everybody is getting
into the cosmetic business," he said.

But most of the panelists said the opportunities of the past several
years have far exceeded the challenges.

Tahari said her company's sales have grown by more than a third in the
past three years. She credits its pricing for part of that growth. "It's at
that 'not-too-expensive, but it's not cheap' really effective price point,"
she said.
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Langer recalled an old industry saw to the effect that "in a recession, a
really good business to be in is lingerie and lipsticks."

Joe J. Johnson, national manager of Maybach sales operations for
Mercedes-Benz USA, LLC, has perhaps faced a more significant
challenge than the rest of the panel over the last several years:
launching an extremely high-end automobile during a tough economy.
Starting at $315,000, a Maybach isn't exactly an affordable luxury.
Mercedes-Benz launched the super-premium auto brand after opting
out of the bidding for Rolls Royce and Bentley in the 1990s. The
company estimated there are 200,000 individuals in the United States
with a net worth of $10 million or above—and Mercedes believed it
could sell Maybachs to 400 or 500 of them.

"The market is smaller than we had anticipated," Johnson said.

So far, the brand is struggling to gain market share, and Mercedes-Benz
has some high costs to recoup. Johnson estimated it cost about $1
billion to develop a car model. And it cost the seventy Maybach dealers
in the United States (out of 340 Mercedes-Benz dealers) about
$300,000 to $400,000 to create new showrooms for the cars. Last year,
the company sold about 500 cars worldwide, half of them in the United
States.

"I do think it's possible to do 300 or 400 cars [a year in the United
States]. It's just some years out," Johnson said.
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PABOTA B BEPXHEM CETMEHTE PbIHKA

Henb3a nrHopmnposaTtb BerHMVI CermeHT pbliHKa, B MPOTUBHOM C/ny4vae
KOMMaHMA NMLIAETCS NOJIOBUHbI CBOEN I'IpVI6bII'IM.

ByTuku, Hanpumep, paboTatoT Ana Bcex nokynaTenei ¢ 10 go 20.

3aTem OHM 3aKpbIBatOTCA M PaboTatoT TONIbKO AN Vip-KameHTos ¢ 20 fo
22 B peXMME 3aKpbITOM pacnpoaarku.

B ynbTpa-npemuym-cermeHTe ¢ 2 4o 23 B 6yTUK NPUXOANT, Hanpumep,
Oasng OyxoBHbIN, NpumepseT 10 KocTioMoB, NOKynaeT 3-4 1 yxoaut. U
CTOMMOCTb 3TUX KOCTIOMOB HE UMeeT AN HEero 0coboro 3HaveHus.

Mo TaKoW cxeme OpPraHU3yHTCA Pacnpoaakun AU3aiHePCKOM o4exabl:
3a fleHb 40 0OULMaNbHOTO NOKasa ycTpamMBaeTca pacnpoaxka no
NPUIAaWEeHNAM, U 3a4acTylo ee Le/lb — He CTO/IbKO NPOAaTh, CKOJIbKO
NOKasaTb NPeMUym- U yibTpa-NpeMnym-noKynatenam, 4to peyb naet
06 o4YeHb cepbesHOM aM3aiiHepe, NOAHATb 3HAYMMOCTb CaMOro
MeponpuaATUus.
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NMPOAAXU NPEMUYM-NMPOAYKTOB

MpoAyKTbl B NpEMUYM-CErMEHTE XOPOLLIO NPOAAIOTCA B NEPBYIO
ouyepeab NOTOMY, YTO B HEM AEeWCTBYET Kyya OrpaHUYeHU.

370 ocoban KaTeropus nokynatenei, KotTopble He By4yT NOKynaTb To,
YTO AOCTYMHO BCEM.

OrpaHuyeHne MoKeT paboTaTb KaK MOLHbIN PEKNAaMHbIV Npuem.

Hanpumep, 4na nocetuTenein Tpena-woy, KoTopble 3a AeHb
BOCMPUHMMAIOT MHPOPMALMIO O 3X ThbiCAYaX TOBAPOB, MPOU3BOAMUTENEN,
BMAAT OFPOMHOE KOJIMYECTBO IKPAHOB M PEKNAMHBIX LLMTOB, BCE OHU
C/NMBAIOTCA BOEAMHO, HE OCTABAACh B MAMATU.

Ho ecnv noctaBuTb rae-HMbyAb B Npoxoae HeboNbLIOW NaBU/IbOH-
6YaKY, NpUBAEKaTENbHO ee 0POPMUTb, OKPYKMTb €€ OXPaHOW U MycKaTb
K/IMEHTOB TOJ/IbKO MO MPUIIaWeHnam, NOCTENEHHO BOKPYT Hee
obpasyeTca cKonaeHve aaen.

MHTepec pbiHKa byaeT nogorpet, Te 100 noTeHLManbHbIX KOYEBbIX
KAneHToB M 50 }KypHanucToB, KOTOPble NOAYYUAU NpUrnaleHue,
NoYyBCTBYIOT ceBbA 3HAUMMbIMMU, LLEHHOCTb NpeanaraeMoro npoayKTa
TaK¥Ke 0YeHb NOBbICUTCA.

Te KAneHTbl, KOTOpPblIe NPOXOAAT NO NpUrnaweHnam, nonyvyakoT Vip-
06C1'IY)KMBaHV|e 1, B KOHEYHOM UTOore, Um NPoAaroT TO, YTO 6b110
3aN/1aHNPOBAHO NpPOAaThb.

Koraa Ha cnegyrowmin AeHb BXO4, B NaBU/IbOH CTAHOBUTCA OTKPbITbIM
0N BCEX, HAYMHAETCA HAaCTOALWMIA aXKMOTaK, M XOPOLIO NPOAA0T AaKe
Te, KTO OKa3a/ica a HenocpeacTBeHHoM 6A130CTH OT NaBMAbOHA, MPOCTO
MOTOMY YTO TO/INA KANEHTOB BXOAMT U BbIXOAMUT U3 HEro.

Ho aToT npvem paboTaeTt TONbKO B NPeMUyM-pbIHKe, NPOAaBaTb Takum
06pasom feluesble TOBapbl HEBO3MOXHO, MOTOMY YTO LeNeBoi
ayaMTOpUMN TPaHCAMPYETCA MeTa-coobLieHne apyroro poaa.
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PABOTAIOLWAA BUSHEC-CUCTEMA

Ho ecnu cam Bnagened, xoTs 6bl KOHLENTyanbHO pa3bupaeTca B
NoCTpoeHNU BU3HEC-CUCTEM, MPU NPOAANKE OH MOXKET OCTaBUTb cebe
BO3MOKHOCTb 3aMaKoBaTb CBOIO CUCTEMY U NPOAABATh ee Kak
OTAe/IbHbIN NPOAYKT, 3apabaTbiBas BNOCNEACTBUM BO MHOTO pa3
60/blUe, YeM AaNa emy NPOAAKA KOMMAHUW.

PaboTatowan 61M3Hec-cMcTema MOKeT BbITb NPogaHa Kak MHOOMNPOAYKT,
npuyem Kak B TOM HULLE, 419 KOTOPOM OHa bblna co34aHa, Tak U bbITb
npucnocobneHa ans N06o gPYroi HULWK.

Jlerye Bcero nepeHoOCUTb MoAe b Ha OAHOTUMHbIV BU3HEC: cepBUC — Ha
CepBUC, PUTENN HA PUTENN U T.A.

Ecnu 6usHec npodaH 3a 6onbwmne AeHbrn, aHaN0OrM4YHyr0 CUCTemy
MOXHO 6y,u,eT BbICTPOUTb TO/ZIbKO B COBEPLUEHHO AperVI Huule.

Ho, Bo-nepBbIX, 3TO TpebyeT BpemeHMu, a, BO-BTOPbIX, BU3HEC 06bIYHO
co3paercsa 13 lobBM K TemMe, NO3TOMY Jiyylue 3anakoBaTb CUCTEMY B
MHOONPOAYKT U NPOAABaTb ero KaKk 3KCnepTy, Yem CTPOUTb HOBbIN
peanbHblit BUsHec.

[MoaTomy ecnm FIpOdJECCMOHaﬂ CO6MpaETCﬂ npoAaBaTb CBOKO KOMMNAHUIO,
CHaya/ila OHW NULLET KHUTY O TOM «KaK BCe HaYMHaNOoCb». ITO
noaorpesaeT UHTepecC K 6VI3H€CY M nomMmoraeT npoaaTtb CUCTEMY €ro
OpraHun3sauunu.

PaboTatoLyo mogens passuTMa BUsHeca MOXKHO NPUCNOCcobUTb K
ntobomy apyromy 6UsHecy M NpofaBaTb KOHCANTUHIOBbIE YCNYTW 33
NPOUEHT MNOAHATUA NPUBLIAM KOMMNAHUU.

[lna HenoAroToBNeHHOro YenoBeKa To, Kak B AeCTBUTENbHOCTH
paboTaer Balla KOMMNaHMA K NoYemMy OHa ycnewHa, 6yaeT coBeplueHHO
HemnoHATHO.
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MOCTOPOHHWIN YESIOBEK HE BUAUT HA BXOAE B KOMMAHMIO, YTO
MPOU30LLE/N NEPEXOA, OT KTEXHAPA» K MEHeAKepy — AMPEKTOPY —
BNafesbly.

B peanbHOCTM e Bnageney, paboTaer Kak MHBECTOP, KOHTPOANPYET
pa3BuTMe bM3HECa U TEXHONOTUMW.

Ho co cTopoHbI Ntoam BUAAT NONyAspHbIN 1 aewesblil frontend,
BOCTPEBOOBAHHbIN PbIHKOM, KOTOPbIN BE34e peKkAamupyeTca u
npoaaeTcA CoO MHOXecTBOM HOHYCOB, U OrPOMHOE KOIMYECTBO
K/MEHTOB HAa BXOAE B KOMMAHMIO, KOTOPbIE XOTAT €ro KynuTb.

3aTem cama KOMNaHusA, CBOe06pPa3sHbI «YEPHbINA ALLMK» — U pe3yabTaT
Ha BbIX0Z4e, 3TO BalM NpubbLILIN.

KOHKypeHTbl B TaKOM C/ly4ae nbiTaloTca KAoHMposaTh frontend,
6e3ycnewHo, NOTOM YTO 06bIYHO Nt06OI «TeXHapPb» NbiTaeTca
YCOBEPLUEHCTBOBATb TEXHO/IOTMIO U CO34aTb aHaNOTMYHbINA NMPOAYKT Mo
60/1ee HU3KOW LeHe.

Ha camom gene 3a4acTyto eMHCTBEHHbI cnocob oTobpaTh PbIHOK Y
KOHKYypeHTa — HalTK cnocob BbIATK C MOXOMKMUM MPOAYKTOM, HO MO
60/1ee BbICOKOW LieHe.
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PABOTA B MPEMUYM-CETMEHTAX PbIHKA

Mpemuym — 3To ocoban Kateropusa 0Len U OTAENbHbIA CerMeHT
PbIHKa.

Mpemnym pbIHOK AeNWUTCA HA YNbTPanpeMuym (O4eHb JOPOroi pPbIHOK),
npemuym (BbICOKO-A0POroi) U MMHUNPEMUYM (LOCTYMHbIN).

MpuHumnnbl pa60TbI B 3TUX CErmeHTax O4eHb NMOXOXMN.

Ecnu Bbl He 3HaeTe, YTO NPOAABATb NPEMUYM-, MUHUNPEMUYM- U
YNbTpanpeMmnym-KianeHTam, MOXXHO BbIACHUTb 3TO SMNUNPUYECKNU.

Kakablil Npogasel, HAYMHAET C TOrO, YTO Y HEro eCTb YTO-TO
6ecnsiaTtHoe, MHTepecHoe 60NbLIOW KaTeropum Aogen.

YacTtb aTux mop,eﬁ KYNUT 4YTO-TO AelweBoe, 4aCTb Kynnuswunx gellesoe —
KYMUT YTO-TO A0POroe, KTOo-TO U3 KYNUBLUNX A0POroe — Kynut 4Yto-To
O4yeHb aoporoe.

Mpo6aema B TOM, YTO 3TO COBEPLUEHHO Pa3Hble KaTeropum
noKkynatenewn. ToT, KTO pa3bupaerca B MapKeTUHre, 3HaeT, YTO BCeraa
CYLLLEeCTBYET OnpeAeneHHasn rpynna Nlof4ein, KoTopble KynaT 4oposKe.

B npogake Aopornx NpoayKToB paboTaeT NnpaBuao NOAHATUA paanyca
HaLWNX KOHLEHTPUYEeCKMX Kpyros: 2 — 5.

Ecnu Bbl He 3HaeTe, Ha KaKol KO3hULMEHT YMHOXKaTb, YMHOXKaWUTE Ha
nto6oi. Bal pbIHOK NOKAXKeT, NPaBbl Bbl UM HET.

CTOMMOCTb NPOAYKTOB A0/IKHA Pa3/MYaTbCA Kak MMHUMYM B [iBa pasa,
npuuem yem 6amxKe NPOAYyKT K becnaaTHoMy, Tem bonblie A0NKeH
6bITb KO3QDUUMEHT YMHOMKEHMA NPU NEpexone B ApPYron Kpyr.
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YMHOKeHue Ha 5 paboTaeT fiyulle, YeM YMHOMKEHWEe Ha 2, NOTOMY YTO,
YBUAEB NPOAYKT, KOTOPbIN AOPOXKE APYroro npoaykTa B 5 pas, yenosek
TaKMM 06pa3om MOXKeT BbICTPO ceba naeHTUOUUMPOBATL Kak
npemuym-nokynarens.

LleHa B npemMnym-pbIHKe onpeaenaeTcsa He TO/IbKO KayecTBoM
NpoAyKTa, a KaTeropuel nokynatena. Hanpumep, ecam KomnaHma
Npoun3BoANT MawwnHy 3a 150 TbicAY, 1 NpoaaeT malunHbl 3a 25, a
KOMMaHMA-KOHKYPEHT NpoAaeT aHaNornyHble MallnHbl 33 15 Tbicay,
MaLMHbI MO LeHe 25 Tbicay ByayT NpoaaBaTbCA HAa NOPAAOK yCnelwHee
Tex, KoTopble cToAT 15.

MoKynaTenu byayT BbIGMPaTb MaLLMHY 3a 25 TbICAY, yMas, YTO OHU
NOKYNatoT NPOAYKT M3 TOM e IMHENKM TOBAPOB, NPOM3BEAEHHbIN Ha
OOHOM 3aBOJE W BO3MOXKHO [laXKe TEMMU e CaMbIMU JIIOAbMU, HO NS
APYroro LLeHOBOro CermeHTa pblHKa.
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NPOJAMA NOPOTUX NPOAYKTOB

MNpoaaBaTth AoporMe NpPoAayThl ropasao Npolle, Yem Aeliesble, MOTOMY
YTO KOHKYPEHLMA B 30HE MPeMUym He TaKkana bonbluas.

Bbl ckopee Bcero byaeTe oAnH CO CBOMM NpeasioKeHNeM Ha pbIHKe.
BbIiTV B NPeMMUyM-PbIHOK MOKHO U APYTUM NyTEM.

Ecnu y Bac ecTb NPO/YKT, KOTOPbIN Bbl NpoaaeTe 3a $50,
ycoBeplueHcTByiTe ero Ha 10% un npogaitte 3a $100, a notom gobasbTe
eute 10% v npogaiite noayunsLIMiACA NPoayKT 3a $1000.

YBennyeHve HanosIHeHMA NPOAYKTA MOMKET U A0/KHO BbiTb
HeafeKBaTHO POCTY LeHbl Ha NPOAYKT.

MpoaaBaTtbh B NPEMUYM CNOMKHEE, YHEM B MUHUMPEMUYM. A B
YAbTPaNpPemmnym — eLLe CAoXxHee.

PoCT LLeHbl NPOAYKTa OrpaHMyYeH TOIbKO YPOBHEM, KOTOPbIN Cam
NpoAaBeLl, CO3HAET KOHEYHbIM.
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NMPEMWUYM KAK NAPOBO3

MpY NOBbIWEHWUM LEHbI IOAM HAUYMHAIOT XOPOLIO MOKYNaTb NPOAYKTbI B
npeablayLwem ypoBHe.

BbiBatOT NpoBasbHble YPOBHM, B KOTOPbIX HE MOKYyNatoT, 60NbWNHCTBO
HOBWUYKOB Ha HUX OCTaHaB/IMBaAETCA.

OTO 3HAYUT, HYXKHO NPOMYCKaTb YPOBEHb N CTAaBUTb LLEHY BbiLLeE.

LleHa Ha NpoAyKT 40/KHA NOBbLIWATLCA 40 TOr0 YPOBHA, MOKA ero He
HA4YHYT NOKynaTb.

MpoaaBan NpemMnymM-npoayKTbl, Bbl 0653aHbl faBaTb KAMEHTaM Maccy
3MOUMA.

To/nbKO KayecTBa He0CTaToOuHO Ans paboThl B npemuym. Heobxoammo
€034aBaThb WOy 1 0bwuit aHTypaxK. Heobxoanmo nogaepxmeaTb
3HAYMMOCTb K/IMEHTa M NPUYMHOXaTb ee.

B napuKckux 6yTMKax 3a KIMEHTOM yXaxkKMBaeT He OAMH LBeKnLap,
npeAoCTaBAAETCA NAapKOBKa MaLUUHBbI U Mp.

OANH 13 MHTEPECHbIX cnoco6oB 6bITb YCAblWAHHbIM NpeMnNnym-
KAneHTom ucnonbayet [1aH KeHHeau.

Ecnv noTeHUMaNbHbIN NPEMUYM-KAMEHT He OTBEYas Ha INIEKTPOHHbIE
nMcbma, BbIGPAChIBaNA AUCKM M PEKNAMHbIE MaTepUabl, MOCAAHHbIE MO
noute, [l3H Hanpas/AA B KOMMNAHUIO Kypbepa, K KOTOpoMy
Hapy4YHMKamu 6blna NPUCTErHyTa OrPoOMHaA MyCOpPHasa Kop3uHa.
OTCTerHyTb €ro Mor TO/IbKO AUPEKTOP KOMMNaHWMU.

Korpa noasneHue Kypbepa 6b110 y*e HOBOCTbO HOMep OAUH ANA BCero
odwlca, ANPEKTOPY, eCTeCTBEHHO, NPUXoANNOCb BbINTU U NOCMOTPETD,
KOTO e K Hemy npucnanun. B Kop3nHe okasanca CKOMKaHHbIWN JINCTOK,
Ha KoTopom [3H nucan, 4To pas yx BCe NOCAaHHble UM NMUCbMA
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BbI6GPOLLIEHbI B KOP3MHY — OH CIKOHOMU BPEMA KNWEHTA U NPUCIaNn emy
NMUCbMO NPAMO C KOP3UHOW.

N, KOHEYHO Ke, eMy Npeanaranoch B o4epeHoOMN pa3 No3HAaKOMUTLCSA C
TEeM, YTO Y)Ke paHee Npucblnanocb MHoro pas. Jo 80% ntogei
nepesBaHUBA/IN, OYEHb MHOTUE BbINN BO3MYLLEHbI TAaKUM PEKIaMHbIM
XOZ0M, HO MOYTK BCE NOKYMaan y [1aHa To, YTO OH Npoaasarn.

Cpeay NpeMUyM-KAMEHTOB YacToO OKa3blBakoOTCA 0AM, KOTopble
NOMYYM/IN CYYaNHbIE AEHbIN U XOTAT C UX MOMOLLbIO ONPaBAaTh CBOM
HOBbIN CTaTyC M N36aBUTLCA OT HEYBEPEHHOCTHU.

I'Io:-)Tomy €C/In Bbl CMOXKEeTe NOCTPOUTb ANA HUX CUCTEMY
yAoBneTBOpeHUA cobcTBEHHOM 3Ha4YMMOCTU, KOTOpPaA 6y,D,ET AaBaTb UM
CTabUNbHOCTb — 3TU KANEHTbI He OTKaXXyTCA OT BaC HUKOrga.

KeHwmHa nokynaet cymky Birkin 3a 6 Tbicay gns Toro, Ytobbl 3HaTb, YTO
OHa Yero-To CTOUT, U AOKMAAETCA CBOEM ovepean Ha NOKynkKy 5 net. A
ec/n en y[acTca KynuTb ee 3a NoAroaa, BONPoc 0 TOM, CKO/IbKO 3Ta
CYMKa CTOUT U HE MOXKET 1M OHa CTOUTb AelleBe, NPOCTo He
BO3HMKAeET.
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NMPEMUYM U YHUKANIbHOCTb

Yem yHUMKaNbHee To, YTO Bbl NpogaeTe — Tem Jydlle.

Ecnv Bbl pa3peksammMpoBasn CBOW TOBap M K BaM BbICTPOMIACh oYepesb
— XOPOLLO, eC/IN TO, YTO Bbl NPOAAETE, CYLLECTBYET B OA4HOM-ABYX
3K3emnnapax, LEHHOCTb Ballero NPpoAyKTa B TAaKOM C/iy4ae CTaHOBUTCA
NpoCTo 3anpesenbHON.

[nsa Toro 4ytobbl NpoaaBaTb AOPOr1e NPOAYKTbI MacCOBOMY
noTpebuTento, MMelLWemMy CpeacTsa Ha ero NoKymnKky, HeobxoaAnmo
NMapuTb NPemMmUym, a NPoAaBaTb MUHUMPEMUYM.

Ecnu Bawa uenb — Npogasatb NPOLYKTbl MUHUTIPEMUYM MACCOBO, Bbl
[OJ/IKHbI A@aBaTb MOKYMNATEN0 BO3MOXHOCTb NONpPo60BaTh NPOAYKT.

Ecnu 661 KOHDeTbl Peppepo Pole npoaaBannck ToNbKO KOpobKamu, nx
noKynanu 6bl ropasfo meHblue. BO3MOXKHOCTb KyNuTb OAHY (TpW, NATb)
KOHOET AenaeT POCKOLWb AOCTYMNHOM M AaeT NOKynaTeto ouyLeHme
npasgHuKa.

MoMeHT, Korga nokynaTesb NpobyeT NPoAYKT, LOMKEH rapaHTUPOBaTb
emy nNoslyyeHne sMoLUMN.

Ecnv Bbl genaete GDEHAOBVIO pPeKNamy, oHa A0N1XKHa BbI3blBATb
NONOXUTENBbHYIO 9MOLUMUIO.

Torpa NP NOKYNKe MUHUNPEMUYM Y NOKynaTena 6y,£l,yT BO3HUKATb TE
e sMouunn, 4Tto n ot Balen peKknambl.

Lloy Comedy Club, KOTopoe aKTMBHO NWApPUTCA Ha TeENEBUAEHUM,
CHMMAETCA B MaIeHbKOM Kybe ¢ orpaHMYeHHbIM KOJIMYECTBOM
CTO/IMKOB, M TyAa NPaKTUYECKM HEBO3MOXKHO Nonactb. OCHOBHOM Xe
CbEeM KaccCbl MPOUCXOANT B «ATpUyme», rae pasmelleHbl CTONNKHK, 33
KOTOPbIMU MOXKHO ycaantb 450 yenosek, n nmeetca 300 ctoAaunx mect
LONONHUTENBHO.

Peknamupyetca ogHo, a npogaertca gpyroe, npuyem B A4OMNOAHEHME K
OCHOBHOMY MPOAYKTY — 4OPOromy Lwoy.
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NMPOAAXHW B YNIbTPA-NPEMUYM

B ynbTpanpemnym-cermeHTe Ao4ein NpocTto GpuUsmMyeckn mano.

Mpemuym-nokynatenn 3a4actyto 061a4at0T WaNbHbIMU AEHbraMu,
O0CTaBLWMMMUCA UM CAyYalHO.

Mnun KTo-TO Apyroii onnaunsaeT UM Takoit 06pas xusHu (poantenn,
cynpyru, Nlo60BHUKK U Np.).

B ynbTpanpemuym noam poananCh C AeHbramu, No3Tomy AeHbru ana
HWX He BONPOC, Y 3TOM KaTeropmmn nokynaTesnei ectb 1 0Co3HaHne
COBCTBEHHOW 3HAYMMOCTH, U BPOXKAEHHOE YyBCTBO CTabUIbHOCTH.

BmecTo 3HaYMmMoCTH 3TUM Ntoaam HEO6X0,CI,VIM3 YHUKabHOCTb.
M K yHMKanbHOCTU LI,O6aBllF|eTCF| cTpemneHune K Kpacote U rapMmoHUN.
Y10 abCONMOTHO HEMOHATHO «KTEXHapPAM».

Ho paboTatb ¢ ynbTpanpeMuym-KaMeHTaMu HEBO3MOXKHO, eC/n Bbl
CaMM He OCO3HaeTe CBOK UCK/OUYUTENbHOCTb U HE MOHMMAETe, YTOo
TaKoe KpacoTa.

YHWKaNbHOCTb HENb3A CKONMPOBATb.

Mo3ToMy o4YeHb 4acTo TepnAT HeyAauy Te, KTO NbiTaeTcAa KoNMpoBaTh
KOHCaNTUHT, Npeanaraa aHaforMyHble, Kak OHU AyMaloT, YCAYyrn no
60/1ee HU3KOM LieHe.
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NMPEMWUYM U 3BE3Abl

AccoummpoBaHne Co 3HAMEHUTOCTAMM NOMOraeT MaKCMManbHO BbICTPO
PaCKpPyTUTb NPOAAXKY NPEMUYM-NPOAYKTOB.

Jltogm XOoTAT COOTHOCUTb cebs c U3BECTHbIMMU N0 4bMU.

Mo3Tomy ecnm ecTb BO3MOXKHOCTb choTorpadmpoBaThCca co 38e340i (a
ele Nyylle ¢ HECKONbKMMM), U NOAAPUTb UM CBOM NPOAYKT, YTOObI OHM
€ro MCMNo/1b30BaNn — CAEeNaTb 3TO COBEPLIEHHO HEOBXOAMMO.

TaKe xopoLo cpa6aTb|BaeT Ccncrema XecTtkmx OI'paHMHEHVII‘;i.

Ecnv B ynbTpanpemmym OTKPbIBAaETCA PECTOPaH, B HEM UK Y3Ke BCe
CTOJIMKM U3Ha4YaIbHO 3aHATbI, MW Yy Ye/I0BEKA, KOTOPbIN NPpUHMMaET
3aKasbl Mo TenedoHy, ecTb MHCTPYKLUMA OTKa3blBaTb ABOMM U3 TPOUX
NO3BOHMBLUMX.

Ecnun xe s lD,El‘/'ICTBI./IT(-Z‘ﬂI::HOCTM MecCTa B peCTopaHe CBO60,CI,HbI, NapKOBKa
AO0/TKHa 6bITb 3aHATA AOPOrMMMN MmallMHaMMN.

B 3TOT cermeHT pbIHKa He BOWTU 6e3 AeHer U Henb3A NpoaaBaTb B HEM
YTO-TO AeweBo.

Ecnv Bbl ByaeTte npogasaTth B NPemMUyM AeLeBbiMM cnocobamu, Bac
6yaeT NoKynaTb TO/IbKO MAcCOBbIV NOTpebuTenb.

OcHoBHas npobaema, KOTopas CYLLECTBYET Ha PbIHKE 3/IUTHOW
HeABMXMMOCTM B MOCKBE, — 3TO NMOMbITKA NPOAaBaTh NPEMUYM
MaccoBOMY NoOKynaTesnto.

OcHoBHas MbIcAb nocaeaHen peknambl Kagunnaka — «Mbl He ans
Bcex». MMeHHO Tak MOXKHO NpoAaBaTb AEWACTBUTE/IbHO Ll0POrMe Belm
3a oYeHb BoNblUME AEHbIU.
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NPEMUYM U HEOPAUHAPHbIA NUAP 3A 88 MUI/IMOHOB B

YAC

YK eCniv KTO M NOHUMAEeT 4To-To B paboTe ¢ [Ipemnym pbiHKamu v B
Teme camonunapa, To floHanbaa Tpamna B 3TOM HUKaK He MepentoHyTb.

B npowsom rogy oH AOBOILHO FPOMKO 60P0ICA € BAACTAMM ropoaa
Palm Beach Bo ®nopuae, 0TKasblBasaCb CHATb CBOW FMIraHTCKUIA
aMepPUKaHCKWiA dnar ¢ 04HOro 13 CBOMUX 34aHUI, TEM CaMbiM
«nonagasa» Ha cymmy B $1,250 B wrpadax B geHb. HO: u3-3a 3toi
«BOWHbI» 3TOT CHOXKET MOCTOAHHO KPYTWU/IM MO TaKUM HOBOCTHbIM
KaHanam, Kak CNN, ABC n apyrum. Ero noctoaHHble ny6anyHble
npenupartenbctsa ¢ Po3n O'[loHHEN TaK¥Ke BCe BPeMs OCBeLLAtoTCA
cpeAcTBaMM MaccoBol MHpopmaLmu.

ApTtemunit flebenes He 3ps NoLuen Ha Ny6ANYHbIA KOHOAUKT ¢ Hokumelt
napy net Hasag. A npo YnyBapKuHa n ero ctapble NPoAenKun c
HOBOrOAHMMM NOAAPKAMM KOHKYPEHTAM, O KOTOPbIX «MOYEMY-TO»
Cpasy CTaHOBM/I0Cb U3BECTHO KypPHaNUCTaM, A BOOBLLLE CKPOMHO
nNpoMOonyy.

M KaK ke 3To BCe BAUSAET Ha NpoAaku, cnpocute Bbi?

Tpamn Tayapc Ha MaBansax Npoaanncb MeHblle Yem 3a 8 YacoB. XoTa
06wWwMmii 06bem npogax 6bia 6onbwe 700 MUNAMOHOB Aonnapos. (YTo
no unopam asnaserca 6onblie, Yem 88 MUNIMOHOB L,011APOB B Yac.) A
COBCEM HEAaBHO ero KOMMJAEKC 34aHUM, OLEHEHHbIN NoyTh B 3.5
MWANNApAA A0NNAPOB, BblN NPOAAH BCErO 32 HECKONbKO AHEN.

EBpOCeTb NOCTOAHHO HAXOAMTCA B IMAepax Npogax. MomuuTe Ty
HallymeBLYIO aKumio — PasaeHbes gorona v noayyum MobuabHUK? OHa
6bln1a NponMapeHa Ha PagMoCTaHLMAX Bcero 5-6 pas. 3aTo KoM4ecTBo
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becnnatHoro nuapa B Ty HeAento Ha paano 1 TB npocTo 3awKanmeano...

A pesynbTaTbl Npoaaxk ctyanv Aptemus Jlebeaesa fo CUX Nop He MOTyT
NO6UTb MHOTME U3 €ro KOHKYPEHTOB.

Bce 3T0 MOXKHO NOAbITOXUTL MPOCTON MbIC/IbIO: TO, HACKONBLKO Bbl
6yaeTte npusneKatenbHbl ANA CBOEM ayaAUTOPUU HAXO4UTCA B NPAMON
NPONOPLMM K TOMY, HAaCKO/IbKO Bbl roOTOBbI NOMTH HA PUCK U OTNYTHYTb
oT ceb1a Bcex ocTanbHbIX. Mnap «6e30nacHbIX» cepeHAYKOB He
pa6otaeT. Ecav Bbl nbiTaeTech 6biTb MPUBAEKATEbHBIMM 418 BCEX
cpes3oB obuiectBa — Bbl He cTaHeTe NpMBAEKaTENbHbIMU HU ANS KOTO.

MckntoyeHnit us atont Gopmyibl HEMHOTO. M HU OQHOTO M3 HUX — B
Mpemunym cermeHTe.
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CKOPOCTb U MPEMUYM

Ecnv Bbl nbiTaeTech opraHnsosath cebe Takol nepmos BpeMeHu, B
KOTOPOM AeHbru 6yayT neTeTb B Bally CTOPOHY B OFPOMHbIX
KO/ZIMYECTBaX M C HepeasibHOW CKOPOCTbIO, Bbl 0MKHbI 6bITb K 3TOMY
NOJIHOCTbIO FOTOBbI.

Bala roToBHOCTb MOXKET 6bITb B Ky4Ye NOTEHLMANbHbIX K/IMEHTOB
(leads), KoTopble y¥Ke «pa3orpeTbi» U rOTOBbI KYyNWUTL BCE, YTO Bam ecTb
npeanoXKuTb (M Bam 0CcTanochb TONIbKO CKOHCTPYMPOBaTb OYEHb
npuBaeKaTenbHoe NPeaNoXKeHne cneunanbHo Ana HUx no dopmyne
OM). Unun y Bac y:ke MOKeT 6bITb PaCKPy4YEHHbII CTaTyc aKkcnepTa. Uau
3HaMeHUTOCTU. Nnn cBoM Meamna pecypc (MM HECKONbKO pecypcos),
KOTOpPbI MOXKHO 3a/1eMCTBOBATb HA NOJHYIO CUY.

BO/NIbLUMHCTBO «B3PbIBHbIX» YCNEXOB TO/IbKO BbIMAAAT B3PbIBHbIMMU.
O6bI4HO TO, YTO pPeann3yeTcs 3a CYUTAHHbIE CEKYHADBI, MUHYTbI AN OHMW,
roTOBMJ/I0Cb U TECTUPOBAIOCh HeAZeNAMM 1 mecauamu. Unu gaxe
rogamu.

Ho Korga Baw «aBuratefib» rotos — He XauTe 60/blie HY e4MHOro
MrHOBEHMA. He HaJo XAaTb «NPaBM/IbHOrO MOMeHTa». Mau Toraa,
Koraa Bbl Byete «BHYTPEHHE roToBbI». MM Koraa «KNMEHT HaKOHEeL,-TO
HayHeT BCe MOoHMMaTbY.

Hago cpasy 6patb 1 fenatb. Hu pasy He pasgymbiBas.

W Torga Bce noayymTcs.

A ntoam B Tonne 6yayT CMOTPETb M He40yMeBaTb: Hafo *Ke, BOT ONATb U
elle 04HOMY «BAPYr» HEeCKasaHHO Nose3/o. M HenoHATHO nodyemy

onATb «CTUXNIMHO» BceneHHas 06MnbHO oJapwuia CBOMM BHUMaAHUEM
OAHOTO N TOro e 4enoBeka Z)
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MOYEMY A TAK NOBJIIO NPEMUYM?

Bonpoc, no-moemy, HeC/NI0XKHbI...

A niobnto0 NpoaaBaTh eAMHULAM 33 _o4YeHb_ bonblune aeHbrun. Korga
LleHa coBepLUEHHO HMYEro He 3HA4YUT. A HaobopoT — aBaAeTcA
KBa/IMOMKATOPOM KauyecTBa M YHUKaAZIbHOCTU NPOAYKTA UAN YCAYT.

A nobnto YyBCTBOBATb CUJTY CBOUX YOEXKAEHWUI U NONy4aTb el Bce
6onble u bonble noaTBEPKAEHNI. MHe HpaBUTCA, Koraa moew
NMOKYMKOW XBacTaloTca ApyrMm. Korga oHa onpeaenset temy
pasroBOpPOB Ha [iHUW, HeJeNu, a TO U Liesible MecALbl.

MHe HpaBUTCA CO34,aBaTb MNOKMU3HEHHBIX K/IMEHTOB C MaKCUMaslbHO
BO3MOKHOW CKOPOCTbIO 1 abcontoTHO 6e3 NpoTMBOAENCTBUA CO
CTOPOHbI KOHKYPEHTOB (B MpemMnym cermeHTe Ux NPakTUYECKN HeT).
Koraa mou ngen matepnanmsyroTca U OXUBAKOT NPaKTUYECKK cpasy.
Korza Bce cuaswme Ha 3abope NpocTo OXpPeHeBaoT OT
«HEBO3MOKHOCTM» MOMX PE3Y/IbTATOB...

Te, KT0 6bIN Ha VIP aHe cemunHapa no OnTumusaummn BnsHeca, NOMHAT
OCHOBHbI€ 3aKOHbl PaboTbl ¢ Mpemuym, Yabtpa-Mipemmym n MuHum-
Mpemuym pbiHKamu.

CerofHa e A Xo4y pacckasaTb elie 06 ogHOM.
Baw INYHbIN BpeHA. YTO 3TO TaKoe M 3a4eM OH HYKEH...

Ona Npemuym n ocobeHHOo YnbTpa-Mpemuym pbiHKa ANYHbIM BpeHs,
3HaYMT _HamHoro_ 6o/bLle, Yem ANA BCeX OCTasIbHbIX. Bbl 0653aHbI
6bITb Camoli ApKoIi 3Be3401 Ha HebOCK/oHe.

Balm KAMEHTbI LONKHbI XOTETb HOCUTL Balle uma y cebs Ha oaexae
MK Ha cymKe. OHUM AOMKHbI XOTETb XBaCTaTbCA TEM, UTO NMOKyNatoT
MMeHHo y Bac.

(XoTa Baw 6peHA Bce paBHO MOXKET BbITb NOCTPOEH Ha NJieyax y ANPeKT
MapKeTUHra u peknambl cnocobamu direct response, 0 KOTOPbIX A
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rOBOPU/ Ha CEMMHAPE, OH MOKET M A0/IKeH bbiTb Balueli BTopoi
OCHOBHOVW Lie/iblo BO BCel Balei pekname.)

Camblit npocToi cnocob 3To caenatb — CMOAENNPOBATb KOMMNaHMIO 1-
800-Flowers, y KOTOpOW UMSA ABAAETCA CNOCOBOM OCHOBHOIO KOHTAKTa C
HUMMU.

Ho Bce paBHO, Aa)ke € TPaANLMOHHbIMWU UMEHAMMU, €CTb Ky4a
BO3MOKHOCTEW 3TO caenaTb.

Bonpoc, KoTopbii Bbl 40MKHbI MOCTOAHHO cebe 3a4aBaTb: XOTAT N
Baww knneHtbl BUSYAJIbHO accoummposatb ceb6a c Bamu v Baweit
KomMmnaHuen?

[JepyTca v oHK 33 mecTo B ovepeaaAx B Balwm marasumHbl? MepekynatoT
M Apyry Apyra npuraaweHuns Ha Balm seyepuHKM? XBacTatotca au
APYrMM TeM, 4TO UM yAanocb HakoHel-To (!) ¢ Bamum noobuwatbes?
Fopao HOCAT M OHKM Balumn noroTunel Ha cBoel ogexae? PacckasbiBatoT
M KOMY-HUOBYAb, YTO OHM BblM Ha Bawem cemumHape? Yutanu Bawy
KHUry? YyacTeoBasim B Bawem ABMKEHUN???

Ecnu Bbl paboTaeTe Ha Mpemunym B2B pbiHKe, 6bi1a M Bawa 3aKpbiTas
BeyepuHKa «Tonbko ana BUM KnMeHTOB» OCHOBHOM TEMOW Pa3roBopoB
Ha oyepeaHOW KOHbEPEeHLUUN UK BbICTaBKE?

M HeBaXKHO, KaKne oTBEeTbI NOABMAMCH B Ballei ronose _cerogHa_,
3aBTpa Bbl y)Ke 3HaeTe, B KaKyto CTOPOHY Bam Konatb.

(TonbKo He HauMHaTe cTapylo NecHio «B moem
6usHece/ropoge/cTpaHe 310 He cpaboTaerT...» fl ee y»e MHOro-MHOro-
MHOrO pas cablwan... :)))

Ha 3Tom mMbl M 3aKOHYMM 3a4aBaTb BOMPOCHI, KOTOPbIE TEM, KTO ymeeT
YNTATb MeXay CTPOK, NPUHECYT MUNZTNOHbI.

A ocTaflbHbIM — TO/IbKO eLle OAHY TeMY A/1A Pa3MbILLIEHWUIA U
obcyKaeHu.

YpnauHoi Bam oxoTbi!
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AHapei Napabennym — aBTop paga NonynsapHbIX KHUF Ha TeMy BusHeca u
¢durHaHcoB (B TOM uncne 1 bectcennepos):

e  busHec n X¥unsHb: MpaBaa, 0 KOTOPOKN He rOBOPAT

e  busHec n KKunsHb 2: CeKpeTHble maTepuansbl

e  busHec n K¥Kun3Hb 3: Henerkoe nageHune seepx

e [Ipogaku n KHKun3Hb: KrMsHeHHaA Nnpasaa 0 Npoaarkax
e OnTMMU3aUMA Npoaax

e [lpemunym: PaboTa c BEPXHUMU CEFMEHTAMM PbIHKA

e  busHec 6e3 npasu: Kak paspyLiaTtb CTepeoTunbl U NoJy4aTb
cBepxnpubbiIb

e  KaueHTbl Ha xanssy: 110 6ecnnaTHbix cnocoboB npuseseHns
HOBbIX K/IMEHTOB

e  AyTCOPCMHT U yrNpaB/ieHne NpoeKTamm
e  30/10Tble 3aKOHbI YCMELHOro KOHCANTUHIa

e Jlerkuit cnocob yasouTb npoaaku. Pycckas mogens a¢pdeKkTMsHoro
NT-busHeca

e  UHPpobusHec oT A a0 A: YNaKkoBKa 1 Npoaaka CBOUX 3HAHWUM
e [Ipopgasas BO34yX

e  KnoHupoBaHue 6u3Heca: /InueHsMpoBaHue, GpaHYai3mHr U
npoaaa Bawero 6busHeca

e CamogucumnnuvHa 3a 7 gHem

e JlMyHana BnacTb 3a 7 AHen



e  Hy)XHbl AeHbrM? Bo3bmu 1 HaneyvaTai! Cospgaem b6ectcennep 3a 3
BbIXOAHbIX...

e 100 NMoacka3ok meHeaXepy Mo Npogarkam

e  Kak nerko 3apaboTaTtb B MUHTEPHETE MUANOH Py6ei NacCMBHOTO
[0X04a NPaKTUYecKn 6es ycunui

e Bce, YTO Ha CAMOM AeNe MY>KYMHbI 3HAIOT O KEHLWMHAX

e Bce, 0 YeM Ha CaAMOM Aefie MY>KUYMHbI AyMaloT NocC/ie ceKca
e PasBuTMe BU3Heca

e Craptan: KaK HayaTb 1 PackpyTUTb CBOM cTapTan-6usHec

e Bce, YTo Ha CaMoOM Aene TeXHapW 3HalOT 0 NpoAaXKax

e YaBoeHWe IMYHbIX Npoaax: Kak meHeaKepy No Npoaarkam
VYABOUTb CBOO 3P PEKTUBHOCTb

e  Bbikmu 13 6usHeca Bce! 200 cnocob0B NOBLICUTL NPOAANKM U
npubbinb

BO/bLUYIO YacTb 3TUX KHUT MOXKHO 6ecniaTHO CKavaTb Ha caliTe
www.infobusiness2.ru
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3aperncTpupynutecb NpSMmo cenvac

Ha Hawem cante www.infobusiness2.ru n ckaualite 6ecnaatHo 6onee 300
ayauosanuceit mp3, 100 Buaeo u 6onee 50 KHUr no 6usHecy, MHOOKM3Hecy,
NpoAarkam, MapKeTUHTY U IMYHOCTHOMY POCTY.

Mocne perncTpaumm oTkpoeTca pasgen « Mom npoaykTe» — «Free»

KaK KynuTb 3Ty KHUTY
c 60onblION CKNAKON?

Ecnn Bbl xoTHTe 3aKka3aTtb 10-1000 3K3eMnnApoOB ANA PacnNpPOCTPAHEHNA
cpeau cBOUX AUCTPUBBLIOTOPOB, KAMEHTOB MAW NAPTHEPOB, TO Mbl AaeMm
XOpoLIMe CKUAKM Ha 06beMbl:

10 KHUr — cknaka 10%
20 KHUT — ckMAaKa 25%
100 KHur — ckmnaka 50%
1000 KHur — cknaka 75%

YT106bI 3aKa3aTb KHUIK, MO3BOHUTE Mo TenedoHy (495) 662-99-49
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